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FROM THE PUBLISHERS

C nsumerConnecto Magazine Ideology  
‘Consumers by definition, include us all…. They are the largest economic group, affecting 
and affected by almost every public and private economic decision. Yet, they are the only 
important group … whose views are often not heard.’

Former United States President John Fitzgerald Kennedy 
reportedly made this assertion during his historic address 
to the US Congress on March 15, 1962, in the United 

States. 
The speech, which fundamentally outlined his vision of consumer 
rights, was reported to have marked the very first time any 
political leader had formally set out such principles in respect of 
the well-being of consumers of products and services.
However, for several decades in Nigeria's largely consumptive 
economy, it is yet becoming overwhelming and nauseating to 
several millions of unwary and even 
knowledgeable Nigerian consumers to realise 
that the nation's marketplace is apparently, 
unabatedly flooded with all manner of consumer 
goods, poor services, corrupt, unfair and 
harmful business practices. 
Such corrupt and unfair business practices 
against consumers, usually, are noticeable in key 
sectors of the economy as manufacturing, 
especially the Fast Moving Consumer Goods 
(FMCGs) industry, electricity, telecoms, 
imports, education, retail chain, healthcare, and 
some government Ministries, Agencies and 
Departments (MDAs).   
Indeed, many believe that it is now more difficult 
than ever before to distinguish genuine products 
from mere duplicates, outright fakes, 
counterfeits, and sub-standard ones coming 
with adverse economic and health 
consequences in the country.   
Recently, Nigerian President Muhammadu Buhari, in Asia, 
further underscored the seriousness of responsible 
consumerism with regard to healthy products and quality 
services for the Nigerian citizenry. On the occasion, Buhari 
purposively warned the international business community and 
friends of Nigeria against importing fake food items and 
pharmaceutical products into his country.
ConsumerConnect is, therefore, a premier independent, 
consumer-centric and multimedia magazine that provides 
consumer information and education in diverse formats. It is 
being published both in print, Web, and on other hypermedia 
platforms by Wordkraft Communications Limited, Lagos, 
Nigeria. 

As a specialised, business-to-consumer and citizen engagement  
publication, it actually addresses the observable disconnect 
between brand owners/manufacturers, service providers and 
consumers. Its editorial contents are disseminated, predominantly, 
to all consumers of products and services, brand owners and/or 
manufacturers and relevant government regulatory agencies in 
Nigeria in particular and worldwide in general.
The magazine as well provides researched, helpful consumer 
information, education and insights to empower consumers in 
making informed, fair, quality and safe choices from torrents of 

products and service offerings in the 
marketplace. 
ConsumerConnect similarly engages and provides 
insightful perspectives to brand owners, 
producers and service providers on their 
ultimate responsibility to satisfy consumers' 
needs, give them value for money, make social 
impact while ensuring objectivity, sustainability 
and profitability in their areas of operations.
Guided by extant editorial principles of 
objectivity and fairness, therefore, we earnestly 
seek to create and sustain a veritable mass 
medium aimed at advancing consumer 
awareness, engagement, rights, responsibilities, 
protection, confidence and loyalty. 
All these the magazine aims to achieve in 
partnerships with other relevant stakeholders, 
including government agencies, corporate and 
professional organisations, international 

organisations, chambers of commerce and trade missions, to 
implement its consumer rights and awareness training, market 
surveys/research, advocacy forums, conferences, seminars, 
initiatives and programmes across the Federal Republic of Nigeria 
and beyond. 
The essence of promoting all these ideals, basically, is to consciously 
urge the stakeholders to mobilise requisite resources towards 
building positive brand associations, and a more sophisticated 
consumer society.   
As a consumer, you are urged to get connected with our consumer-
centric media platforms. We will continue to strive in researching, 
collating and disseminating reliable and applicable consumer 
information and education that can help Nigeria and Nigerians to 
entrench a more cultured and much healthier consumer society.

Executive Editor
Gbenga Kayode 

Associate Editor 
Isola Moses 

Copy Chief
Alexander Davis

Correspondents
Emmanuel Akosile
Rotimi Babatunde

Content Research 
& Development
Kolade Akintunde
Niyi Ayeni

Contributing Editors
Augustine Togonu-Bickersteth
Hilary Damissah  
Bamidele Famoofo                      
Julius Ogunro                              
Festus Okoromadu  
Oluseyi Kayode               
Adeyemi Sadiq                          

Digital/Web Consultant
Mabel Adekola

Creatives + Designs 
Wordkraft Communications Creatives 

Legal Advisers
Osa Director & Co.
Legal Practitioners & Arbitrators
Lagos, Nigeria.
 
Editorial Advisory Board
Lucky Joseph
Ayo Arowolo
Usukuma Ntia
Oluwaseun Ogunleye
Abigail Ogwezzy-Ndisika, PhD
Ezekiel O. Olagunju, PhD

Adverts, Marketing & Sales
Jubrilla Duwa

Business Development/
Special Projects
Adesola Kayode
Helen Williams

Events Coordinator
Michelle S. Fernandes

Administration Assistants
Onyinye Apejua
Nneka Chukwuma

Circulation & Subscription
Sunday Omiyale

 4   ConsumerConnect   Volume 3, Issue 1 2018

CCCCCC
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before to distinguish 
genuine products from 
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As our usual practice, we remain committed to 
creating and sustaining credible platforms aimed at 
advancing consumer awareness, engagement, rights, 
responsibilities, protection, confidence and loyalty. 
Nigeria should become a much better, consumer-
friendly economy. Enjoy the reading, and remember 
to get connected to ConsumerConnect Magazine 
always. 

FROM THE EDITOR
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Revolutionising Nigeria Rice 
ur dear readers are very welcome to a 

Ofresh, bumper edition of your favourite 
ConsumerConnect Magazine, Nigeria’s 

premier independent, consumer-centric and 
multimedia publication. 
The lead story in this unique issue, titled: The 
Wealth in Nigeria Rice, specifically focuses on 
Nigeria Rice and associated promising prosperity 
stimulated by the local brand. The ongoing efforts 
in rice production are part of the stated silent 
economic advancement currently taking place in 
the agricultural sector of the Nigerian economy.
With increased production capacity from 
hitherto paltry 2.5million metric tonnes (MT) to 
about 5.8m MT in 2017, the country is well on  
the march to attaining self-sufficiency in rice 
cultivation soon. Subsequent upon reduced 
importation in the past fiscal year, the Federal 
Government said it was able to save about 
N216billion from rice imports in 2017.
Nigerian consumers of local rice have that related 
that it is much fresher, sweeter and healthier than 
most imported brands, which in most cases, were 
reported to have been preserved for more than 
10 years before being imported into the country.
Delightfully, with its continued financial and 
logistical support to rice farmers’ groups, 
cooperatives and associations projected at 
17million farmers spread across over 26 states of 
the Nigerian Federation, the Federal 
Government has revealed its plan to start 
exporting Nigeria Rice by 2020.
Aside from farmers’ associations taking the lead in 
boosting paddy rice production, several state 
governments, ministries, departments and 
agencies (MDAs), educational, research and 
agro-allied institutions are fast having a piece of 
the action. This new-fangled frenzy in partaking 
of the wealth in Nigeria Rice could be gleaned 
from stakeholders’ recent investments in rice 
cultivation, milling, distribution and marketing in 
several billions of Naira. 
In maintaining the momentum, the Central Bank 
of Nigeria (CBN) Anchor Borrowers Programme 
(ABP) continues to offer the much-needed 

support to farmers in boosting agricultural 
production with a promise to expand the 
programme to make more impact in agribusiness. 
The ABP is specifically designed to assist small and 
medium-scale farmers to boost yields, grow 
harvests, and enlarge their business.
Likewise, Mr. Godwin Emefiele, Governor of the 
CBN, in the Special Interview segment, has 
disclosed that four consumer food items import 
bills had hit $3.6billion in 2017. He discusses the 
country’s monetary policy, food production, and 
why the Apex Bank continues to encourage banks 
to channel more credits into agriculture, Micro, 
Small and Medium Enterprises (MSMEs) 
development towards improving the nation’s 
economy. 
Confidence consumer is a key ingredient in 
advancing an economy. Read a critical piece on 
the claim that consumer confidence is rising in the 
country; whereas other Nigerians say that food 
inflation and pervasive price pressures in the 
economy continue to keep consumers on the 
alert in respect of changing their basket mix and 
seeking supplementary efficiencies in their 
consumer habits.
Other juicy contents featured in this edition of 
ConsumerConnect are the e-Consumer segment. 
Some of the extensive benefits of digital 
economy over the physical economy are 
enumerated and discussed. As consumers of 
telecom products, smartphone technology now 
constitutes a significant and useful feature of 
modern interpersonal communication. But do 
you know that you can do so much more than you 
think your smartphone is capable of? Read about 
the incredible functionalities of this valuable 
device.  

This new-fangled 
f r e n z y  i n 
partaking of the 
wealth in Nigeria 
Rice could be 
gleaned from 
stakeholders’ 
r e c e n t 
investments in 
rice cultivation, 
m i l l i n g , 
distribution and 
marketing in 
several billions of 
Naira.
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It never ceases to amaze me when I hear 
Nigerian entrepreneurs agonise over 
difficulties in securing banks’ credit 

facilities for their projects. Yet, we see 
foreigners coming into the country and 
establishing franchises and businesses of 
colossal investment caliber.  How does it 
work for the latter?
Nigerians seek foreign investors, and truly 
appreciate the few that come into the 
country to establish their businesses. 
We also appreciate the fact that they 
provide employment opportunities, 
though oftentimes with pay schemes 
befitting those in perpetual servitude.  
It is still very frustrating to see that 
these foreign investors just come to 
make their money without thinking of 
consumers’ satisfaction in most cases.  
Worse still, our fellow Nigerians assist 
these foreigners to dare and develop 
the effrontery to shun consumers’ 
complaints.  They believe customer 
care staff usually, would tell one, “we 
have closed for the day.” 
This kind of treatment regularly happens in 
Nigeria, whereas a lot of companies in the 
world today have their customer care 
desks located in faraway India.  Still, 
Indians have become so efficient in this 
form of telephone network assistance that 
a call to Harrods in London could receive 
attention in Mumbai, India, in a moment.
Service providers should understand that 
they have to care about the consumers’ 
satisfaction if they want to do business in 
Nigeria as well. They need to care about 
making their customers happy, as they are 
the fundamental reason why they are in 

business in the first place. These foreign 
business owners need to consider 
patronising Nigerian businesses, too. 
Most of these foreigners come to Nigeria 
with their own business, and because they 
want to keep their money within their 
economic systems back home, they 
usually come with all their basic needs. 
They leave the more physically challenging 
jobs for Nigerians; that is, jobs that often 

attract little pay.
Conversely, when Nigerians sojourn in 
foreign countries, it takes God’s grace for 
many of them to survive and break 
through over there.  For example, 
experience has shown that for an average 
Nigerian to record a breakthrough 
abroad, he or she will have gone through 
lots of remarkable experiences.  It is not a 
common feat. 
More so, such feats are usually recorded 
among Nigerians who were born abroad 
or have some element of foreign 
parenthood. Most Nigerians who travel 

abroad start from the lowest rung of the 
professional ladder and they never dare to 
aspire to start from the top.
No matter how high-flying a certificate 
from a Nigerian university may be, say in 
Medicine, a Nigerian medical graduate 
does not just get a job as a doctor abroad. 
He or she must undergo further training 
coupled with one or two examinations 
before they allow him or her to practise.

It is, therefore, frightening to see how 
foreigners come here and succeed with 
relative ease, while we hardly do same 
abroad. Now, who is supposed to bell 
the cat?  For too long, fellow Nigerians, 
in connivance with these foreigners 
have broken the rules that the Nigerian 
Government put in place to check the 
excesses of these foreigners. This anti-
people’s attitude should stop.
Indeed, Nigeria is yet to get the type of 
foreign investors it needs to achieve the 
much-needed socio-economic 
transformation of the country.  
It should be noted that most of the ones 

we get, currently, are here merely to make 
money and milk Nigerians dry. They 
repatriate almost all the monies they make 
from Nigeria.  Little or nothing is left for 
the development of our country. This is 
capital flight, and it is unjust against the 
Nigerian people who desire marked 
development in their country as well.
Most of the foreign investors who don’t 
want to play by the rules in the country 
should be closely monitored by our 
Consumer Protection Council with the 
help of any organisations that seek the 
satisfaction of the Nigerian consumer.  

customers’ satisfactioncustomers’ satisfaction
Who cares about Who cares about 

 in Nigeria? in Nigeria?

They need to care about 
making their customers 
happy, as they are the 
fundamental reason why 
they are in business in the 
first place.
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In this era of the increasing product 
counterfeiting, adulteration and 
outright faking of consumer goods in 

the marketplace, traceability increasingly 
takes the centre stage in an organisation’s 
supply chain in recent times. 
This is why many stakeholders in the 
product supply chain advocate that the 
importance of traceability in improving 
product quality and enhancing consumers’ 
well-being cannot be over-emphasised. 
As regards the need for the phenomenon 
in the contemporary business world, a 
2013 industry report has maintained that 
an effective product-traceability system 
should help to “isolate and prevent 
contaminated products reaching 
consumers in the event of a product 
recall.” The concept also helps 
manufacturing concerns, especially 
food businesses to closely protect 
their brands, it stated.

Why product traceability?
Traceability has been described as 
“the ability to verify the history, 
location, or application of an item by 
means of documented recorded 
identification.” 
The concept is regarded as 
important link in protecting public 
health since traceability allows 
health agencies to more quickly and 
accurately identify the source of 
contaminated fruit or vegetables 

believed to be the cause of an outbreak of 
foodborne illness, remove them from the 
marketplace, and communicate to the 
supply chain stakeholders.
In terms of traceability in the food 
manufacturing sector, it is noted that in 
food production, traceability is the ability 
to track any food through all stages of 
production, processing and distribution 
(including importation and at retail). 
So, traceability should mean that 
movements can be traced one step 
backwards and one step forward at any 
point in the supply chain in the process of 
ensuring consumers’ wellbeing and entire 
public health.

In Europe, for instance, the European 
Commission’s General Food Law 
Regulation/Food Law General 
Requirements explains traceability as “the 
ability to trace and follow food, feed, and 
ingredients through all stages of 
production, processing and distribution... 
covers all food and feed, all food and feed 
business operators, without prejudice to 
existing legislation on specific sectors.”
Similarly, Food magazine states traceability 
takes centre stage in an organisation’s 
supply chain. The publication recalls how 
Food Standards Australia New Zealand 
(FSANZ) has provided updated 
information for Australian food businesses 

regarding food-product traceability 
and product-recall obligations in the 
supply chain. 
It adds that it’s important that all 
food and beverage suppliers 
understand their obligations in 
these two critical areas —one of 
which is that FSANZ requires food 
businesses to be able to provide 
information about the food it has on 
its premises and where it came 
from, including on request.
Quoting FSANZ, the publication 
articulates that traceability in the 
Australian food sector should 
enable businesses to identify the 
source of all inputs —such as raw 
materials, additives, other 
ingredients and packaging— on the 
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Products Traceability and Consumers’ Health 
•  Traceability is a key concern in products supply chain
•  It supports recalls, brand confidence – Stakeholders

Traceability allows health 
agencies to more quickly and 
accurately identify the source 
of contaminated fruit or 
vegetables believed to be the 
cause of an outbreak of 
foodborne illness, remove 
them from the marketplace, 
and communicate to the 
supply chain stakeholders.
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basis of “one step forward and one 
step back” at any point in the supply 
chain. Traceability enables food 
businesses to target the product(s) 
involved in a food-safety problem, 
thereby minimising disruption to 
trade and reducing potential public 
health risks.
An effective product-traceability 
system aids to isolate and prevent 
contaminated products reaching 
consumers in the event of a product 
recall. It also helps Australian food 
businesses protect their brands, it 
said.
On the devastating effects of lack of 
traceability processes in the supply value 
chain, a report has said that such deficiency 
could lead to delays in the recall efforts. 
Steve Hather, Managing Director of RQA 
Product Risk Institute says that traceability 
is an important part of an organisation’s 
product recall management plan. 
To Hather, companies struggle with recalls 
—most often in those first critical stages of 
investigating incidents and making the 
decision to recall. Lack of effective 
traceability processes and people trained 
in using them often leads to delays in 
actioning a product recall —one of the 
leading causes of “incidents” escalating 
into a “crisis”, he stated. 
He, therefore, has advocated that 
companies need effective business 
continuity programmes to minimise 
disruption and get back into business as 
soon as possible after a recall.

Traceability in manufacturing sector 
Stakeholders in the real sector of the 
economy have expressed that the need for 
manufacturing traceability is increasing 
globally as commercial pressures grow to 
meet regulatory requirements. By 
mitigating the risk of product recalls, 
reducing manufacturing costs, and quality 
controlling end-to-end 
traceability of processes, 
organisations can reduce 
inefficiencies across the 
supply chain.
The key purpose of traceable 
in manufacturing, it is noted, 
is its ability to help 
manufacturers to determine 
easily when a problem 
occurs and its associated 
details. It takes two forms: 
the first is known as “product 

tracking”, which is the capability to follow 
the path of a specified unit of a product 
through the supply chain as it moves 
between organisations. Products are 
routinely tracked for undesirability, 
inventory management, and logistical 
purposes.
The second form, christened product 
tracing, is “the capability to identify the 
origin of a particular unit and/or batch of 
product located within the supply chain by 
reference to records held upstream in the 
supply chain.” 
In this form, batch segregation helps in 
sorting out problems because when you 
determine which batch is bad, you only 
have to discard the single batch instead of 
destroying all of the products. This is said 
to be helpful to companies in saving on 
resources. Products are traced for 
purposes such as product recall and 
investigating complaints.
It is thus recommended that 
manufacturing companies have a set 
process in place for handling customer 
complaints in an orderly and composed 
fashion. This type of process can act as a 
“warning system” that there may be an 
issue with a product in terms of design, 
materials, etc. 

Benefits of traceability
Also, setting up such a process will 
help manufacturers to be aware of 
any issues at hand and effectively 
communicate them to customers 
who have been affected by the 
mistakes. Traceable product recalls 
help consumers to identify if the 
product they have purchased is 
subject to recall. It also can help 
retailers to determine which 
supplier sent them the recalled 
product or give inspectors a heads-
up.
Traceability, therefore, is substantial 

in the manufacturing industry. It is a critical 
requirement in manufacturing for several 
reasons. The first is the need to comply 
with regulation. Another vital factor is the 
need for companies to better manage 
customer relationships. By using it to 
reduce the time required to react to 
customer complaints, for example, 
organisations can typically ensure higher 
levels of customer satisfaction.
So, traceability can empower 
organisations, especially manufacturing 
concerns, to guarantee the origin of a 
product or raw material. As such, it also 
allows companies to reduce risks by 
quickly searching impacted products and 
removing them from the marketplace as 
and when required. 
It also helps companies to improve the 
efficiency and relevance of quality 
controls, while simultaneously reducing 
costs by minimising non-conformities (that 
is, deviations from product specifications, 
standards, or expectations).
The time is right for manufacturing 
companies to recognise the fact that 
applying traceability will identify the weak 
elements of the production system and 
also become an important tool for 
continuous improvement and operational 
performance in organisations. 
When internal controls are tightened, the 

risks of defects escaping or 
entering the system will be 
significantly lessened. More 
so, it is as well reported that 
companies with traceability 
are almost “three times as 
likely to have the ability to 
monitor for regulatory 
compliance.” It is about 
efficiency, enhanced 
productivity, strengthening 
brand confidence and 
consumers’ welfare. 

The key purpose of traceable 
in manufacturing is its ability  
to help manufacturers to 
determine easily when a 
problem occurs and its 
associated details.
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to Consider before Buying a 

Smartphone

10 Things 

S
martphones are technology, which 
constitute a significant feature of 
system of communication by 

telephone. They are incredibly useful 
machines deployed in modern 
interpersonal communication. 

Telecom experts, indeed, have related that 
these smartphones are not just called 
smart for nothing. That is, that device in 
your hands could do so much more than 
you know it is capable of, whereas most of 
users of these gadgets ordinarily miss out 
on some of these incredible functionalities.

But what are some fundamental factors 
that you need to consider before a 
smartphone in order to get the best of it as 
your important asset? And what kind of 
smartphone do you want? According to 
www.gadgetsnow.com, the following 
factors should be considered when buying 
a smartphone. 
1. Build quality:  Build is all about 
durability of a smartphone. The entire 
handset market is largely divided in two 
types of builds -- metal and plastic. There 
are some that even have glass-coated 
panels, but those are very limited. If you 
are one of those prone to dropping your 
smartphone, it's advisable to go for a metal 
or a plastic built handset. These can sustain 
drops from 2-3 feet, while glass-based 
handsets are sure to shatter.
2. Display: The size and resolution of 

display depend on how you 
use your smartphone. If you often stream 
videos, edit photos or videos, or download 
and view movies, then a smartphone 
display ranging from 5.5-inch to 6-inch, 
full-HD or QHD resolution should be 
good enough for you. Anything larger than 
a 6-inch display not just makes the handset 
extra bulky, but also difficult to carry 
around. If you are a regular user and largely 
use the smartphone for checking emails, 
chatting and browsing social media apps, 
then anything from 5-inch to 5.5-inch HD 
or full-HD display handsets is perfect.
3. Processor: The processing power of 
a smartphone varies from one device to 
another, depending on several factors such 
as OS version, UI, bloatware and more. If 
you are a heavy user who needs to edit 
images/videos/documents online, play 
heavy games, stream videos or often use 
apps in split screen mode, then 
smartphones with Qualcomm Snapdragon 
652 or Snapdragon 820/821 should make 
multitasking fluid for you. Light users will 
be happy with handsets that come with 
MediaTek processors.
4. Camera: Just having higher number 
of megapixels does not mean that the 
smartphone camera is better. Several 
specifications such as camera aperture, 
ISO levels, pixel size, autofocus, and more 
are essential as well. A 16MP rear camera 
does not necessarily be better than a 
12MP camera. Same theory goes for the 
front-facing camera. Higher number of 
pixels mean that the size of the image is 

bigger, which becomes much sharper 
when seen on a small screen. A 
photographer enthusiast might want a 
camera with 12 or 16MP sensor under 
f/2.0 or lower aperture for speedy shots 
even in low lights. A casual shooter can go 
by even with an 8MP 0r 12MP camera with 
f/2.0-f/2.2 aperture.
5. Battery: The battery usage differs 
from user to user, depending on the way 
he/she uses the smartphone. If you are a 
heavy user and work on apps, play games, 
stream videos and more then go for a 
smartphone with at least 3500mAh 
battery, or above. If you are an average or 
light user, a handset with 3000mAh battery 
would be good enough to run for a full day.
6. User interface/OS version: User 
interface and the OS version are also key 
factors to consider while choosing a 
smartphone. These are the interfaces that 
one would have to interact with each time 
to access anything; so, it should be easy 
and simple. For the most basic and pure 
Android experience, however, 
smartphones by OEMs (Original 
Equipment Manufacturers) also come 
with bloatware and certain apps that you 
probably won’t use ever. So, we 
recommend that you try a handset before 
you pick one.
7. Storage: A large part of the 
smartphone’s storage is taken away from 
the OS and the apps the device comes pre-
installed with. A 16GB/32GB/64GB or 
more don’t really come with exact 
mentioned space. If you like to keep less 
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number of apps on your devices, you can 
go for 32GB storage. Users who like to 
keep larger number of apps can go for 
64GB or 128GB variants. You can also buy 
a 16GB model that supports microSD card 
as well.
8. Security/Extra Features: Most 
smartphones these days have started 
coming with extra security features such 
as fingerprint sensor or even iris sensors. 
These are not just to lock/unlock a handset 
but as a password to access certain files, 
documents or apps. While a fingerprint 
sensor can be found in even a Rs 5,000 
smartphone, devices with iris scanners are 

still few. It's preferable to buy a 
smartphone with these extra security 
features since most of us have personal 
information on our handsets these days.
9. Audio/Speakers: Speakers and the 
quality of audio coming out of it can be an 
important parameter for those who rely 
on heavy video streaming or video 
conferences. If you like entertainment-on-
the-go, buy a handset that has front-facing 
speakers. This gives clear sound even 
while holding the smartphone in landscape 
mode. If you don’t indulge in video 
streaming or video conferencing much, 
then a regular handset with bottom-firing 

speakers should be just fine. Those with 
speakers placed at the back are also fine.
10. Headphone Jack/USB Port: Ports 
too can be a factor to consider. Although 
both micro-USB and USB Type-C ports 
are available in smartphones these days, it 
is preferable to switch to USB Type-C not 
just because it is easy to plug in but also it is 
future-proof. More number of 
smartphones have started incorporating 
the new standard. Few have started 
ditching the 3.5mm headphone jack as 
well but there might be good two years 
before all the OEMs completely switched 
to USB Type-C based headphones jacks.

1. Speak any language: You 
probably didn’t know this but 
with your smartphone, you can 
easily speak and understand 
any language – a task that some 
of the world’s most prolific 
linguists will struggle at. If you 
are using an Android phone, all 
you need to do is use Google 
Now to translate a word, 
phrase or sentence for you 
from any language of your 
choice. The most interesting 
part is that, you can even get 
both a spoken and written 
response. Amazing, right?  You 
can also use the app – 
iTranslate, which can be 
downloaded on iOS, Windows 
Phone and Android, for the 
same purpose.
2. Measure your heart 
health: A recent report 
recommended that in view of the 
increasing cases of heart-related illnesses, 
the significance of monitoring one’s heart 
health cannot be over-emphasised. Your 
smartphone can help you to achieve this 
without visiting the doctor. With apps 
such as Cardiio or Blood Pressure 
Companion, you can measure your heart 
rate blood pressure and overall level of 

cardiovascular health and fitness. Some of 
these apps can also take voice memos for 
symptom tracking and help you take note 
of any drastic changes or readings that 
may be a cause for concern.
3. Scan a document: These days, you 
don’t need to invest in a large flatbed 
scanner to scan that urgent document. 
With your smartphone, you have the 

perfect, convenient tool for 
this. Just open your 
smartphone camera, which 
effortlessly becomes a 
makeshift scanner. Once you 
snap the document, you can 
save it as an image and share 
with the intended recipient. 
The higher the resolution of 
your smartphone camera, the 
better the quality; with Google 
Drive and apps such as 
CamScanner and Evernote, 
you can go further by 
converting scanned images 
into PDF files and read the text 
in them.
4. Remote lock or wipe your 
lost phone: The pain of losing 
one’s phone is often 
excruciating. The possibility of 
unauthorised access to your 
data and sensitive information 

makes this loss even more depressing. If 
you are using an Android smartphone, 
you can use the Android Device Manager 
to track and take control of your phone, 
in the event that you lose it. What’s more, 
you can use the Android Device Manager 
to ring your phone, remotely lock it or 
even factory reset it if you know you’re 
never getting it back.

Research has shown that the majority of smartphone users explore less than 40 per cent of the utility of these 
communication devices. However, the majority of users are comfortable with merely making calls, watching online movies, 
or taking that occasional selfie. Yet, there are a lot more benefits embedded in your smartphone.

How to Maximise 
Your Smartphone to Aid Efficiency
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E-Payment Transactions in Q1 2018
STORIES BY ISOLA MOSES

he value of electronic (e-Tpayments) in Nigeria, agency 
reports say, rose by 10 per cent 

to N32.5 trillion in the first quarter of 
2018 (Q1'18) from N29.4trillion in 
fourth quarter 2017(Q4'17). 

Meanwhile Nigerians withdraw N1.6 
trillion through Automated Teller 
Machines (ATMs) in Q1'18, indicating a 
13 per cent decline, when compared 
with N1.83trillion documented in the 
Q4'17. 

For instance, a newspaper's analysis of 
data released by the National Bureau 
of Statistics (NBS), Abuja, Nigeria's 
Federal Capital Territory showed that 

ATM transactions dominated the volume  
of electronic transactions, standing at 
212.4 million in Q1'18, representing a 
decline  of 11.4 percent compared to 
239.7 million in Q4'17 . 

A further analysis showed that volume 
and value of Point of Sale (PoS) 
transactions stood at 54 million and 
N474.7 billion in Q4'18, in comparison 
to 48 million and N435billion in Q4'17. 

NIBSS Instant Payment (NIP) increased 
in volume and value by 12 per cent to 
139.8 million and N17.8 billion against 
122.9 million and N15.7billion 
recorded in Q4'2017. 

NIBSS Electronic Fund Transfer 
(NEFT) recorded a decline in volume 
by 22.2 per cent and value by 11 per 
cent to 9 million and N3.7billion in 
Q1'18 from 11 million and N4.1billion 
in Q4'17 respectively. 

Whereas, in the quarter under review, 
the volume and value of Mobile 
Payment transactions grew by  25 per 
cent and 7.0 per cent  to 15 million and 
N329billion from 12 million and  N307 
billion in Q4'17. 

Volume of financial transactions 
through the Internet declined by 1.0 
per cent to 9.6 million in Q1'18 
compared to 9.7 million in Q4'17, 
while value of Internet transactions 
grew by 9.0 per cent to N60.7billion 
from N55billion in Q4'17. 

Transactions through Nigeria's Remita 
likewise dropped in volume by 4.3 
percent to 11 million in Q4'18 
compared to 11.9 million verified in 
Q4'17, whereas the value increased by 
46.1 percent to N5.3billion from 
N3.6billion in Q4'17 
E-bills pay volume of transactions 
increased by 22.3 per cent to 245,473 
in Q1'18 from 190,876 in Q4'17 while 
value of the transactions decreased by 
3.0 per cent to N126billion from N130 
billion recorded in Q4'17. CCCCCC



  12   ConsumerConnect    Volume 3, Issue 1 2018

BVNs and Unclaimed Billions in Nigerian Banks
mid overwhelming socio-Aeconomic challenges, biting fiscal 
downturn resulting in 

hyperinflation (about 11.61 per cent in May 
2018) and depleting economic well-being 
of the citizenry, billions of Naira is 
reportedly lying unclaimed in several 
Deposit Money Banks (DMBs) across 
Nigeria. But why so? 
The Nigerian anti-corruption agencies, of 
recent, uncovered billions in trapped 
funds, following the introduction of Bank 
Verification Numbers (BVNs) into the 
nation’s banking system. 

The basic objective of introducing BVN is 
to checkmate terrorism financing and 
duplicitous ownership of bank accounts in 
order to prevent corruption and financial 
frauds in Nigeria, a country noted for both 
official and unofficial economic and 
financial malfeasance of sorts.
ConsumerConnect recalls that the 
Central Bank of Nigeria (CBN), in 2014, 
had mandated the DMBs to assign BVNs to 
banks’ customers under the ‘Know Your 
Customer’ banking business principle.
Meanwhile, Nigeria’s House of 
Representatives has discussed matters 

relating to suspicious bank deposits 
discovered after the country’s 
implementation of BVNs.
Abubakar Amuda-Kannike, a Federal 
legislator and initiator of the motion, has 
urged the House to compel the Central 
Bank of Nigeria (CBN) to liaise with the 
Nigerian Financial Intelligence Unit to 
investigate the suspicious funds.  

Yet, this appears a necessary step in 
identifying the owners of the billions of 
Naira in the seemingly abandoned bank 
and inoperative accounts in the country’s 
financial system.

It is no longer news that despite the 
huge benefits attached to the use of 
Credit and Debit Cards on Automated 

Teller Machines (ATMs) in terms of speed 
and convenience, bankrate.com yet, 
states that "the technology of the bad guy 
is getting better and better every year." 
Financial analysts say that hidden cameras 
are disguised by ATM and other 
electronic payments fraudsters so they 
can pick up your password. 
Unfortunately, in Nigeria in spite of the 
efforts of the Central Bank of Nigeria 
(CBN) to outsmart these ATM and other 
e-payments swindlers, they yet cream 
monies in billions of Naira off several 
Nigerian banks and other financial 
institutions every year. 
A recent report revealed that ATMs are 
under siege more than ever from 
skimming. Skimming, where ATM thieves 
steal your PIN and account number, using 
remote devices, is said to be increasing 
dramatically. 

Here are 10 tips to help you protect 
your account:

1. Cover your password with your hand. 
Hidden cameras are disguised so they can 
pick up your password. By protecting it, 
ATM thieves cannot access your account.

2. Use familiar ATMs 
and limit your visits. 
ATMs in dimly 
lighted spots or 
used late at 
night could be 
m o r e 
susceptible to fraud, 
while ATMs under video 
surveillance can be safer. Stay away 
from ATMs at retail stores or restaurants, 
urges Siciliano. 
3. Check bank balances frequently. It pays 
to check your account frequently. You can 
sign up for bank’s alerts and notice 
unusual withdrawals.
4. Observe the ATM. Consumers are 
advised to look at an ATM to make sure a 
card slot is "legitimate and not tacked on." 
Look for things that strike you, he says. It's 
all about awareness, paying attention and 
understanding risks," says Chukwuma 
Adams, an international businessman in 
Lagos. 
5. Keep your PIN Secret. Do not write 
your Personal Identification Number 
(PIN) on a paper, or give it out to anyone, 
including friends and family, and do not 
reveal it to anyone over the phone. 
6. Avoid using numbers that are easily 
identified (birth date, phone number, 
etc.) with your personal identity. Report 

lost or stolen cards immediately.
7. Keep your eye on your card. Ensure 
your card is in your clear view whenever 
an attendant at a shop or restaurant 
wants to swipe your card. Do not allow 
the attendant take your card into an inner 
room or enter your PIN on your behalf.
8. Regularly update the contact 
information (including mobile number, e-
mail, address, etc.) that you gave to the 
bank. This will make it faster for the bank 
to notify you of any suspicious 
transactions.
9. If you’re planning to use your card 
abroad, let the bank know your travel 
dates and destination.
10. If you receive a new card, make sure 
to destroy your old one. Make sure to cut 
across the magnetic strip and destroy the 
chip.

10 Tips to Protect You from 

ATM Thieves
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15 Benefits of Digital Economy
 digital economy is described as Athat which “encompasses business 
transactions on the Internet.” That 

is, it is the marketplace that exists on the 
Internet (Encarta Dictionaries, 2009). 
Whereas the Internet has been defined as 
the global computer network, it is a 
network that links computer networks all 
over the world by satellite and telephone, 

connecting users with service networks 
such as e-mail and the World Wide Web 
(WWW).
Even in the 21st Century with its digital 
economy, some business people yet suffer 
from which is termed ‘technophobia’ (fear 
of technology). But then, digital 
professionals at www.matthewb.id.au 
pose a number of probing questions: How 

does the physical economy work with and 
compare with the digital economy? 
Others include: How can cheap 
computing processing, storage and 
bandwidth assist in 21st century business? 
What are the new business models to 
consider in the 21st century? Carefully 
check out the following table for more 
information.

Physical Economy Digital Economy Digital Advantages

Air travel, in-flight sales, 
baggage handling fees

Digital ticketing, credit card handling 
fee, advertising in flight sales, 
commissions for airline Web site 
referrals for accommodation and car 
rentals

Reduce transaction costs, new revenue 
streams.

Digital set-top box sale Subscription movie fees, pay per view 
fees, Internet access fees, VoIP 
telephony fees

Digital services pay for the physical 
hardware over time.

Boxed software.
Wholesale and retail 
markups.

Free basic Online software or free trial 
software. Premium paid Online 
software. Online larger storage fees.

Free service gains market share, paid 
service supports free service. Both 
services are getting cheaper to run every 
year. Customer has less risk with free use.

Magazine publishing, 
Store sales, Magazine 
subscription.

Online subscription at reduced rate. 
Introduction of Web pages with 
advertising.

Extra revenue with little extra costs. 
Online audience can have wider reach. 
Online subscription can be worldwide.

Completed assembled 
goods with warranty and 
markup.

Online community with free how to 
assembly information.

Online community drives sales in 
completed assembled goods.

Share trading and 
brokerage

Online trading fees, online account 
interest, online subscription fees, online 
paid reports

Digital economy can provide new revenue 
streams.

Boxed e-mail software Cloud based e -mail. Paid or free with 
advertising.

Cloud computing is getting cheaper every 
year to run. Can cross promote other 
digital services.

Physical Conferences Online conferences Digital access can provide higher 
attendance and promotion for later 
physical attendance.

New product marketing. 
Press re leases, paper 
advertising

Web page for product, Online video of 
product, Online advertising, social 
media marketing

Digital economy provides new tools to 
help physical marketing.

Classified advertising Online classified advertising. Can 
include supporting advertising.

Online ads can stay longer and costs less 
or free. More goods can be traded. More 
efficient market.

Digital technology
hardware sales

Online content and services make 
devices more useful

Internet connected devices are more 
valuable because of digital content.

Computer game sales Free Online game demo, Computer 
game online download, online 
subscriptions, online advanced 
services, in game dynamic advertising

Long term revenue streams created in 
digital economy

Music CD sales Online song sales, online song 
giveaways, online social media contact 
points.

Online services can help generate market 
reach, extra merchandise and concert 
ticket sales.

Printed book sales Free Online small summary, Digital 
online book, PDF book, PDF chapter, 
audio book, eBook format, eBook 
summary

Digital book sales have less costs and 
less 2nd hand book lost revenues.

University Education 
attendance

Free online university materials Online content can act as marketing for 
university attendance.

Paid user specific 
information.

Free generic sample online 
information.

Online content provides leads for paid 
physical services.

E-CONSUMERS 
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Governor Ambode hosts consumer protection agencies' executives 
in Nigeria at the Lagos House, Alausa-Ikeja, Lagos.

Participants in a recent Western Nigerian Governors’ Forum with 
some Executives of DAWN Commission in attendance.

Mr. Babatunde Irukera (2nd left) and stakeholders in a CPC Roundtable Forum 
with NGOs and CSOs in Abuja.

A cross-section of participants at Global Property Partners Summit 2017 
at Eko Hotel & Suites, Victoria Island, Lagos. Beauty of African print dresses on display.

A section of 'Source India', an exclusive Indian products exhibition at Eko 
Hotels and Suites, Lagos.

Governor Ambode addressing the audience at the inauguration of LASCOPA 
Board in Lagos..

for the socio-economic advancement of Nigeria, in Abuja, FCT.
A cross-section of participants in a ‘March for Science’ and its application     
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President Muhammadu Buhari receiving a delegation of the Nigerian 
Female Parliamentarians at the State House, Abuja.

L-R: Mrs. Sola Salako-Ajulo, Member, Mrs. Olufunmilola Falana, Board 
Chairman, LASCOPA, and other stakeholders during a consumers' sensitisation   
programme in Ikeja area of Lagos.

Electricity consumers at Dopemu Agege, Lagos State, protesting against 
estimated billing system by Ikeja Electricity Distribution Company.

Dignitaries at the 38th Edition of Nigerian Communications Commission 
Consumer Town Hall Meeting in Kaduna recently.

Barr. Adebayo Shittu, Hon. Minister for Communications (3rd Right), and 
other guests at a Tecno product launch in Lagos.

 L-R: Prince Bola Ajibola, Chief (Mrs.) Yetunde Onanuga, CBN Gov. Emefiele, 
Governor Amosun, Governor Bagudu and Mrs. Amosun at the launch of 
MITROS Rice in Abeokuta, Ogun State. 

National Agency for Food and Drug Administration and Control (NAFDAC) 
destroying expired drugs, food, cosmetics and expired drinks worth 
N80million in February 2018

We at RIFAN appreciate you, Mr. President, for enhancing rice farming, and 
improving Agriculture and agribusiness in Nigeria.
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What Can You Do about Inflation?
There is little that you, personally, 

can do to stop worldwide inflation. 
You cannot control government 

budgets, mounting debts of others or 
economic policies of nations. But there are 
things that you can do to help cope with 
the money squeeze.
For one thing, if you live in a more 
developed country, it may mean settling 
for a lower standard of living. That is, it 
may mean doing without certain things 
that you have come to take for granted, 
but which most people in poorer lands 
never had in the first place. While this 
prospect may seem very undesirable, it 
needs to be faced to prevent increasing 
frustration.
Too, as money becomes tighter, 
marriage mates need to talk openly and 
calmly about how their income will be 
used. Where the wife also works at a 
secular job, the need for 
communication over how family 
income is to be spent becomes greater. 
If the husband, or wife, spends without 
consulting the other mate, problems 
can mount.
Family food bills can be pared 20 
per cent if children are not allowed 
to go grocery shopping
The trend in food costs is up, up and up. 
How have some families saved money 
here, aside from the obvious way of 
cutting back on the more expensive 
foods? An Awake! correspondent in Japan 
says: “Food is the biggest single expense 
on the budget of Japanese families. So the 
advertising sections in newspapers are 
carefully looked over so that all the 
bargains on shopping days can be taken 
advantage of.
“Also, at many supermarkets, just before 
closing, certain items are reduced in price 
in an effort to sell them before the day is 
over. Or, these same items, the first thing 
the next morning, are set out at the 
reduced prices to make them move 
before spoiling. Some housewives make 
an effort to shop at these times, and keep 
the family reasonably fed at moderate 
prices.”
It makes sense to save by cutting 
nonessentials
When money is tight, it makes sense to 
save by cutting back on, or cutting out, 

nonessentials. One such is the tobacco 
habit. It is not only costly, but deadly, since 
about 90 percent of all lung cancers, and 
many other health disorders, come from 
smoking, truly a habit that is a “defilement 
of flesh.” Those who have given it up by 
exercising self-control find that they save 
hundreds of dollars a year.
Similarly, alcoholic beverages are costly, 
and their excessive use can damage health, 
and even family life. While the moderate 
use of alcoholic beverages is not 
condemned in the Bible, overuse is. Here, 
too, hundreds of dollars a year can be 
saved.
Another source of savings has to do with 
recreation. It is not really necessary to 

spend hundreds, or thousands, of dollars 
to enjoy a change of pace from work. 
Commercial advertisers may make it 
appear that traveling to faraway places and 
staying at luxurious hotels are musts, but 
that is not the case. 
Traveling to places of interest near home, 
going on family outings, visiting with 
friends and other inexpensive forms of 
recreation can be very enjoyable. 
Appropriate television programmes can 
help fill the gap left by cutting down on 
expensive movies and theatres.
In the old days families did not have radios, 
stereo sets, television, movies or other 
modern forms of entertainment. And the 
average family back there rarely, if ever, 
‘ate out’ at restaurants. Yet they had 
wholesome forms of recreation and a 
measure of enjoyment in life—perhaps 
even more than we do in today’s complex 
world. True, times are different, but 

humans are not that much different. They 
can still enjoy simpler, less expensive forms 
of recreation.
Many women now save much money by 
making their own clothes. Initiative and 
practice really pay off here. Certain stores 
sell secondhand clothing in very good 
condition, so a considerable saving can be 
made. Some people cut costs by washing 
their own clothes instead of having them 
laundered. They wash items such as 
sweaters in lukewarm water by hand 
rather than having them dry-cleaned, 
sending out only those things they cannot 
do themselves.
An important factor in saving on clothes is 
not being too concerned about fashion. 

Many people throw away good clothing 
just because of style changes. But one 
man, noting that even men’s styles 
were more swiftly changed now, 
declared: “Not this time! I’ll never again 
be a slave to fashion designers trying to 
get me to part with my money. I wear 
what I have as long as it is neat, clean 
and respectable, regardless of what the 
fashion people say.”
Another area that has resulted in much 
saving for some is learning how to make 
simple repairs at home. This not only 
saves repair costs, but gets much longer 
use out of appliances, furniture and 
other items.
Too large an appetite for material 

things has wrecked many a family
One of the greatest sources of trouble 
these days is having too large an appetite 
for material things. It has been the financial 
ruination, and home wrecker, for all too 
many families.
Some want more material things to ‘keep 
up with the Joneses.’ But such false pride 
can be very costly. Appropriately, one wit 
already has noted that it simply does not 
make sense ‘to spend money you do not 
have, to buy things you do not need, just to 
impress someone you may not even like.’
 “We have a peace about raising our own 
children and find security in being a 
‘traditional family.’ Full-time homemaking 
will never be obsolete because it is God’s 
way for a woman to be perfectly fulfilled. 
‘Expectations about what marriage should 
be’ have nothing to do with income. 

Culled from Awake! 

One of the greatest 
sources of trouble these 
days is having too large an 
appetite for material 
things. It has been the 
financial ruination, and 
home wrecker, for all too 
many families.
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griculture remains the lifeblood of Athe Nigerian economy. This all-
 important sector of the nation’s 

economic activities reportedly provides 
the main source of livelihood for most 
Nigerians. Five million farmers are 
currently providing opportunities and 
creating wealth in rice cultivation and 
production, with a target of 12million. 
Rice, which is also called Oryza sativa in 
Latin, is certainly one of the leading staple 
food items in many homes, and it fast 
becoming an increasingly important food 
crop in Nigeria. Until recently, the country 
had incurred an official expenditure of 
N1billion on rice imports daily, with a deep 
and influential effect on the country’s 
foreign reserves in the last four decades. 
That is the fundamental reason why the 
popular paddy rice brand is an increasingly 
important crop in the country lately. 
Recent reports have also indicated that  
the number of Nigerian consumers of 

indigenous rice varieties is fast increasing, 
just as local processing and production of 
paddy rice has risen from hitherto 
meagerly 2.5million metric tonnes (MT) 
to about 11million MT in 2017. 
Although, the local rice production 
capacity has yet to match the aggregate 
national annual consumption estimated at 
8million metric tonnes currently, the 
Federal Government has instituted 
practical measures towards ensuring that 
more Nigerians, especially the young 
educated ones take to agriculture and  
make it an economically viable business. 
ConsumerConnect gathered that as part of 
the government’s efforts at ensuring 
adequate food supply, and by extension, 
food and nutrition security for the 
citizenry, rice farming in varieties such as 
Fadama, upland and lowland (flooded) 
rice paddies, has become one of the 
fundamental farm investments the 
government is very willing to support all 

through the rice value chain. 
As regards this significant crop, a rice value 
chain analysis report has described the 
entire chain the process that could be 
“conveniently divided between 
production which is mostly the farmers 
and support services, processing which is a 
combination of parboiling and milling, and 
marketing which is mostly bulk through 
the open air markets.”
Besides various agricultural/farmers’ 
cooperatives, groups and associations, the 
Federal Government, in November 2015, in 
Kebbi State, Norther Nigeria, had instituted  
an arrangement for rice growers and 
prospective investors in rice farming. 
This has been made possible under the 
banner of the Rice Farmers’ Association of 
Nigeria (RIFAN) and its sister association, 
Rice Millers Association of Nigeria 
(RIMAN), to access money and logistics to 
advance wetlands and dry-season rice 
farming in 32 of the 36 states of the 

Wealth in  The The Wealth in 

Nigeria RiceNigeria Rice  

BY GBENGA KAYODE, EXECUTIVE EDITOR

Rice production up from 2.5m to 11m MTRice production up from 2.5m to 11m MT
Local rice is fresher, sweeter and healthier
Local rice is fresher, sweeter and healthier

CBN expands Anchor Borrowers ProgrammeCBN expands Anchor Borrowers Programme
Nigeria to attain rice sufficiency, exports by 2020 Nigeria to attain rice sufficiency, exports by 2020 

Rice production up from 2.5m to 11m MT
Local rice is fresher, sweeter and healthier

CBN expands Anchor Borrowers Programme
Nigeria to attain rice sufficiency, exports by 2020 
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country, cultivating total 2,432.63 
thousand hectares.   
The N100billion investment in the Anchor 
Borrowers Programme (ABP), a Central 
Bank of Nigeria (CBN) and RIFAN model 
agribusiness credit facility initiative was 
introduced. It is basically to assist rice 
farmers to enhance capacity-building, 
boost productivity, maximise the inherent 
benefits of rice value chain, and ultimately 
create wealth for the Nigerian Rice 
farmers.
The establishment of the investment fund, 
which the government disclosed was 
provided from the N220billion micro, 
small and medium enterprises (MSMEs) 
development fund, was aimed at “creating 
a linkage between anchor companies 
involved in the processing and SHFs 
(Small-Holder Farmers) of the required 
key agricultural commodities.”

Has CBN’s Anchor Borrowers 
Programme made impact on rice 
farming? 
ConsumerConnect recent checks have 
revealed that the Federal Government’s 
introduction and somewhat diligent 
application of the Anchor Borrowers 
Programme to achieve its objectives is 
quite impactful. It has been a blessing to 
thousands of RIFAN members in particular 
and other rice agribusiness groups in 
Nigeria, they affirmed.  
Recall that in November 2016, through 
the ABP, and in conjunction with the 
Presidential Committee on Rice 
Production, the CBN had projected that 
Nigeria’s local rice production target 
would be met while exportation of same 
produce would commence in 2017. 
Mr. Isaac Okorafor, Acting Director, 
Corporate Communications, CBN, at a 

sensitisation workshop for farmers in 
Yenagoa, Bayelsa State capital, had 
informed the participants, that farmers in 
Kebbi, Jigawa, Ebonyi, Sokoto and Cross 
River states, among others, are already 
absorbed into the programme. 
The essence of the unflinching efforts by 
the cited states, according to Okorafor, is 
to achieve massive rice cultivation, 
production, and eventually make the 
country to attain self-sustenance in rice 
production soon. 
He, however, used the occasion to urge 
the Nigerian rice farmers to redouble their 
efforts and maintain the pace of increasing 
rice cultivation and production, so the 
country could adequately meet the 
increasing national rice consumption 
needs of about 8million tonnes and yet 
have surplus for exportation to the global 
markets.  
 “The development is encouraging,” the 
CBN spokesman stated, adding that, “we 
must rid ourselves of eating foreign rice 
that has been stored for over nine years in 

Thailand, Vietnam and India. Nigerian rice 
is fresh and healthier. We should eat 
Nigerian rice provided for by the CBN 
Anchor Programme,” Okorafor urged 
Nigerian consumers.
In terms of job creation on the ABP 
initiative, he further disclosed what the 
CBN has done with the programme is to 
deliberately create jobs through farming, 
specifically for the unemployed Nigerian 
youths. 
And, in connection with wealth creation, 
millions of Nigerians are fast becoming 
millionaires, especially through the rice 
value chain in the last few years. In view of 
this, the CBN Acting Director of Corporate 
Communications stated: “Remember that 
the status of our farmers is now better due 
to the support they are receiving as a result 
of government’s policy.”

Jobs creation, new millionaires in rice 
farming under ABP
Some Nigerians although have suggested 
that in spite of the anticipated increase in 

Local processing and 
production of paddy 
rice had risen from 
hitherto meagerly 
2.5million metric 
tonnes (MT) to about 
11million MT in 2017. 

Nigerian President Muhammadu Buhari, GCFR



local rice cultivation and production in 
the last few years, Nigeria’s hope of 
attaining self-sufficiency in rice 
production as import substitution may 
remain a pipedream for now.   
Nevertheless, ConsumerConnect 
investigations have revealed that the 
country is fast coasting home to achieve 
sustainable self-sufficiency in rice 
production and agribusiness. 
According to Alhaji Aminu Goronyo, 
President, Rice Farmers’ Association of 
Nigeria (RIFAN), annual rice 
production in Nigeria really improved 
from 5.8million tonnes in 2015 to 
11million tonnes in 2017.
Nigerians, in the past year, according  
to him, spent not less than N1billion  
on rice importation. Now, spending has 
drastically reduced, and consumption  
has also improved because of increased 
local production of the commodity in 
about 32 states of the Federation. 
In terms of the aggregate national rice 
consumption vis-à-vis the current local 
rice output, Alhaji Goronyo disclosed 
that the “increasing consumer interest in 
local rice is stimulating the consumption 
rate to about 8million, but the production 
rate has increased to 6.9million tonnes  
per annum.” 
While attributing the fresh height the 
country has reached in rice production, 
RIFAN President attributed the noticeable 
boost to the CBN Anchor Borrowers 

Programme. Nigeria now has a total of 12 
million rice producers and four million 
hectares of Fadama rice land, he stated.
Despite these continued increases, is 
Nigeria in a way inching closer to real self-
sufficiency and exportation any time soon? 
An agency report indicated that Goronyo, 
confidently, said that with  economic 
linkage between small-holder farmers and 
reputable large-scale processors, resulting 

in augmented agricultural outputs. 
It has also significantly improved 
capacity utilisation of processors. The 
country under the ABP, he added, “RIFAN  
in the next 24 months would commence  
rice exportation to West African countries 
….”

How Nigeria saved billions of Naira
from rice imports in 2017
It is interesting to note that one of the 
national economic objectives of the 
CBN Anchor Borrowers Programme is 
principally to cut down on Nigeria’s 
hundreds of billions of Naira being 
expended on rice imports.
Prince Niyi Akenzua, Executive 
Director, Risk Management and 
Finance, Bank of Agriculture (BOA), 
had confirmed this much to Executive 
Governor Abiola Ajimobi of Oyo State, 
while on a visit to the latter in October 
2017.
As of the time of his visit to Governor 
Ajimobi, Akenzua stated that Nigeria 
was reported to have saved over 

$600million USDollars (N216billion) “from 
the importation of rice alone from 
Thailand and other countries since the 
nation’s domestic mass production 
flooded the markets under the Anchor 
Borrowers’ Programme.” 
Many observers of developments in the 
rice market have noted that the amount 
the government saved on rice imports was 

The N100billion 
investment in the Anchor 
Borrowers Programme 
(ABP), a Central Bank of 
Nigeria (CBN) and RIFAN 
model agribusiness credit 
facility initiative was 
introduced, basically to 
assist the rice farmers to 
enhance capacity-
building, boost 
productivity, and maximise  
the inherent benefits of  
rice value chain.
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colossal. This appears so when the figure  
is compared to hitherto N365billion 
annual receipts reportedly being incurred  
in rice importation and far-reaching negative 
effects on the nation’s foreign reserves. 
Prince Akenzua, therefore, said that 
the positive development in the 
nation’s rice agribusiness was worthy of 
commendation, as the country “has 
committed itself to diversifying from the 
oil economy, with emphasis on the 
revitalisation of agriculture.”
In view of the relative success Nigeria is 
said to have recorded on the CBN Anchor 
Borrowers Programme of the Federal 

Government, stakeholders in the 
agricultural sector of the nation’s economy 
have called for the enlargement of the 
scheme to accommodate more small- 
holder farmers in the country.
Is Nigeria ‘responsible’ for collapse of 
Thailand’s rice mills?
The Nigerian Government’s official, 
widespread assertion, in March 2018, that 
the country is gradually wriggling out of 
outright dependency on rice importation 
from Thailand and other leading rice-
producing countries is not far from the 
truth. Nigeria’s rice imports actually 
dropped by 624,000 metric tonnes in 

(95% reduction) in three years, a report has
said. Chief Audu Ogbeh, Nigeria’s Honourable 
Minister for Agriculture and Rural 
Development, at a meeting, had related to 
the Presidential Fertilizer Initiative (PFI) 
and leadership of the Fertiliser Producers 
and Suppliers of Nigeria (FEPSAN), 
chaired by President Muhammadu Buhari, 
in the Presidential Villa, Abuja, that 
Thailand in particular may have started 
feeling the heat of reduced rice 
importation by Nigeria.
He said Mr. Wattana Kunwongse, Thai 
Ambassador to Nigeria, pointedly had 
alleged that the country is responsible for 

We must rid ourselves  
of eating foreign rice  
that has been stored  
for over nine years in 
Thailand, Vietnam 
and India. Nigeria 
rice is fresh and 
healthier. We should 
eat Nigeria rice.

Alhaji Lai Mohammed, Hon. Minister for Information and Culture

L-R: President Buhari, Governor Bagudu, Mr. Emefiele and Chief Ogbeh, launching the N100billion local   
rice production initiative under the CBN-ABP in November 2015, in Kebbi State.  
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the collapse of the leading rice-producing 
Asian country’s seven rice mills, following 
a drastic fall in Nigeria’s rice importation 
from the latter in recent times.
Mr. Kunwongse was reported to have 
bemoaned the “collapse of the rice mills”, 
and increasing unemployment rate in his 
country from 1.2 per cent to 4 per cent. 
He said, Ogbeh added, unemployment in 
Thailand was one of the lowest in the 
world (1.2 per cent), but that it has risen 
to four per cent because seven giant rice 
mills have shut down, following Nigeria’s 
reduced rice importation by 95 per cent.
With increased local substitution and 

countries from initial N365billion to about 

obvious drastic reduction in the country’s 
annual expenditure on rice imports from 
Thailand and other top rice-producing 

N149billion, thereby saving Nigeria 
N216billion in 2017 alone, it is believed 
that the country can only get better for it  
in rice agribusiness. 
“We can't afford $5million a day for rice 
shipments in this country. It's gone on for 
40 years. And I assure you that it's our 
reckless policy of importation that's 
brought Nigeria down to where she is 
now. Those who keep talking of imports 
either don't mean Nigeria well or simply 
refuse to recognise the fact that we can't 
afford the imports,” the Honourable 
Minister for Agriculture and Rural 
Development declared. 
In view of the latest improvements 
recorded, especially in rice business and 
agriculture in general, ConsumerConnect 
learnt that Ogbeh is rather appreciative of 
the efforts of the stakeholders in the 
agricultural sector of the nation’s 
economy. “Mr. President, we thank you 
for the support and we thank all the 
agencies and those of you in the private 
sector for your resilience,’’ he said.
The minister, nonetheless, alerted the 
nation to the menace of “alarming 
smuggling of fake fertilizer and rice” along 
the western borders of the country. He 
has requested President Buhari to help in 

taking what he called “one strong measure 
against our neighbour to the West.” The  
Government has begun to act in this regard. 
Ogbeh stated smuggling of these items into the  
country is certainly compromising Nigeria’s 
renewed efforts at building capacity, 
ensuring self-sufficiency and food security 
particularly in rice production.
The Minister, at a recent forum in Abuja, 
also said that besides 21 existing integrated rice   
mills in Nigeria, the Federal Government would  
establish 14 additional rice mills in different states   
across the country “to meet increasing demand  
for local rice and achieve self-sufficiency.” 
The rice production asset is projected to 

Alhaji Aminu Goronyo, President, RIFAN 

provide an additional investment of 
N250billion in the rice processing sub-
sector of the agriculture industry in the 
nation’s economy.
On the renewed frenzy in rice farming 
to create wealth, feed the population, 
ensure food security, and provide 
employment opportunities in Nigeria, 
the South West Governors’ Forum, at 
their last quarterly regional meeting 
March 2018, in Lagos, have also 
resolved to focus on farming and 
promoting rice cultivation in the 
Western Nigeria. 
Sequel to the six South West 
Governors’ policy decision, Governor 
Akinwunmi Ambode of Lagos State, one of 
the governors, has said that the 
Memorandum of Understanding (MoU) 
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was initiated to expand rice cultivation and 
production under a Rice Accelerated 
Programme for Integrated Development 
(Western RAPID) scheme. 
“The whole essence of food security of 
Western Nigeria is thus focused on our 
states maximising their competitive 
advantages to guarantee increased food, 
jobs creation and the welfare of our 
people,” Governor Ambode disclosed.
Perhaps in an attempt to boost food 
production besides rice cultivation on a 
national scale, many Nigerian consumers 
anticipate that the National Food Security 
Council which the Federal Government 
inaugurated recently would also work. 
The Council, headed by President 
Muhammadu Buhari, is expected to 
engineer practical strategies for the 
country to enhance agricultural 
production, and ultimately attain food 
sufficiency in no-distant future. 
Meanwhile, the Federal Government also 
has urged the Nigerian consumers to be 

wary of purchasing and consuming  
millions of metric tonnes of unhealthy 
rice allegedly smuggled into the 
country, especially from Thailand and 
India in 2017.  

Alhaji Lai Mohammed, Honourable 
Minister for Information and Culture, 
who at a recent media briefing in Lagos, 
disclosed that Nigeria did not know 
where or how imported rice is made, 
or how old it is. It is reported that most 
of the rice dumped on us are old and 
probably rejected, adding, that 
“unhealthy foods are dangerous to 
health. So, let’s eat what we can vouch 
for.”
Mohammed, therefore, implored 
Nigerians to supplement the 

government’s efforts on rice cultivation 
and production by consuming only locally-
grown and processed rice, which he stated 
“is fresher, tastier and healthier.”
But as a consumer, do you purchase, 
consume and encourage other Nigerians 
to eat what the country produces, just as 
investments and production of the 
evolving rich national rice varieties and 
brands increase both in quality and 
quantity in recent times? 

Nigeria was reported to 
have saved over 
$600million USDollars 
(N216billion) from the 
importation of rice alone 
from Thailand and other 
countries in 2017. While it is not yet Uhuru for Nigeria Rice 

with regard to extensive availability, high 
cost of production and comparative 
market price with imported brands, 
Nigerians have been urged to support the 
rice revolution in the agricultural sector 
for the country to comfortably attain self-
sufficiency, wealth creation, food and 
nutrition security. 
Since Nigeria Rice is said to be healthier, richer 
and much fresher than imported brands 
thus, local rice brands consumers, as earlier 
assured by RIFAN President, are also 
looking forward to purchasing a 50kg bag 
of rice for between N6,500 and N7,000  
beginning from 2018. CCCCCC
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Rice Bran: Produced 
from the outer layer 
of the brown rice 

grain. Used in cereals, mixes 
and vitamin concentrates 
due to its high levels of 
Vitamin B6, iron, 
phosphorus, magnesium, 
potassium, nicacin, and 
thiamin. It’s also, rich in 
fibre.
Rice Bran Oil: Extracted 
from the outer layer on the 
brown rice kernel. It’s high 
quality, delicate tasting 
cooking oil. Studies have 
shown that it is effective in lowering blood 
cholesterol levels.
Rice Flour: Produced from either white 
or brown rice ground. It’s free from gluten 
so is non-allergenic. It is used to produce 
rice pasta, crisps, cereals and snacks.
Rice Hulls: The inedible outer husk layer 
has many uses from fuel in power plants to 
mulch and abrasives. It can be used as a 

packing material to pad fragile cargo 
during shipping
Rice Starch: Produced from the 
endosperm of the grain, used as a 
thickener in sauces and desserts. Also used 
in the manufacture of Rice Syrup. It is 
present in the endosperm of the grain, 
making up 90-93% of the milled dry 
weight.

Ash from Hulls: This can be 
used to clean discoloured 
teeth and turned into 
cellulose products, e.g., 
rayon and rice fuel. 
Rice Syrup: It is a natural 
sweetener, less intense than 
traditional sugar syrups and 
honey. Produced through a 
hydrolysis process.
Broken Rice: Pieces of rice 
kernels (that are less than ¾ 
of a full kernel) are used in 
the manufacture of various 
products, including rice flour 
and pet foods.

Brewers’ Rice: An ingredient used in 
brewing, especially prized by some beer 
manufacturers, where it is the premium 
ingredient. Brewers’ rice is also used for 
the processing of other ferment products.

Source: riceassociation.org.uk

By-products of rice 

CCCCCC
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November 17, 2015: 
The day Nigerian President 
Muhammadu Buhari 
launched N100billion rice 
production revolution under CBN 
Anchor Borrowers Programme in Kebbi 
State, Nigeria.
$1bn Dangote’s investment in rice 
production in Nigeria. 
$22bn total annual food imports in 
Nigeria.
$5m from hitherto $1bn rice 
shipments into Nigeria daily.
1,000, 000 MT Dangote Rice Mill.
1.26% for rice importation in Nigeria 
Budget 2017.
100 Federal Government’s rice mills 
for rice-producing states under ‘Project 
10-37’.
100, 000 MT drop in rice imports to 
Nigeria in July 2017.
120,000 MT WACOT rice mill in 
Argungu, Kebbi State, is largest of its kind 
in Africa. 
14 Additional rice mills for installation 

by Federal Government.
12m rice farmers operate 4million 
hectares of FADAMA rice land under  
CBN’s ABP. 
11m MT of rice produced in Nigeria in 
2017.
17m MT importation in last five years.
2.3m MT imported, of total 5.2m MT 
demand in 2016.
2018/2019 Rice Millers (RIMAN) 
expect Nigeria rice exports to W’African 
countries. 
210.1m MT China paddy rice 
production in 2017. 
252,666 -50kg bags of seized rice 
worth N4billion sent to Adamawa, Borno, 
Edo and Yobe IDPs’ camps in 2017.
45,000 hectares cultivated by Rotimi 
Williams of Kereksuk Rice Farm, is 2nd 
largest commercial rice farm in Nigeria. 
32 MT per hour is Lagos State 

Government’s target for its 
expanded Rice Mill in Ikorodu.
477.8m MT as total 
global consumption of milled 

rice in 2016/2017.
624,000 MT Thailand’s loss on 
exports to Nigeria in two years (2015-
2017).

644,000 MT rice imports from 
Thailand to Nigeria dropped to about 
20,000 MT from September 2015 to 
September 2017.
800,000 bags of smuggled imported rice 
confiscated by Nigeria Customs in Kano & 
Jigawa states in a year. 
N2.2bn Wems Agro Companies rice 
investment made in 2014 on 25,000 hectares  
in Ondo State. 
N56bn Nigeria Customs imports duty 
on rice in 2014, dropped to a little over 
N500m in 2017.
11m MT Nigeria rice production 
capacity in 2017, from previous 5.8 MT 

N4.62bn spent on Lake Rice production by 
Lagos State Government from 2016 to 2018.

(Source: ConsumerConnect Magazine Research) 

(Source: ConsumerConnect Magazine Research) 

Facts & Figures on Nigeria 

List of  Truly Nigeria Rice Brands

1. Abakaliki Rice   – Ebonyi State
2. Abia Rice    – Abia State
3. Afro Rice   
4. Anambra Rice   – Anambra State
5. ASM Rice
6. Benliz Foods (Ofada) Rice  – Ogun State
7. Confluence Rice   – Kogi State
8. Crystal Gold Rice   – Ekiti State
9. Dangote Rice
10. Danmodi Rice
11. Ebony Rice
12. Ebonyi Rice World  – Ebonyi State

– Ebonyi State

13. Elephant Pride Rice
14. Fursa Crown Rice
15. Igbemo Rice   – Ekiti State
16. Labana Rice   – Kebbi State

17. Labon (Ofada) Rice   – Ogun State
18. Lake Rice    – Lagos and Kebbi States
19. Lobi Sortexed Rice  – Nasarawa State
20. Mama Happy Rice   – Niger State
21. Mama’s Pride Rice

22. Mas Rice      – Gombe State
23. Mitros Rice   – Ogun State
24. Miva Rice
25. Naija Sweet Rice
26. Ofada Rice    – Ogun State
27. Olam Rice    – Nasarawa State
28. Remsol (Ofada Brown) Rice   – Ogun State
29. Uishopwel Rice   – Oyo State
30. Ultimate’s (Ofada) Rice  – Ogun State
31. Umza Rice    – Kano State 

32.     OMA Rice
33.     Otu's Brown Rice
34.     Winrose Ofada Rice
35.     Ebbos Ofada Rice
36.     Larryshosky Super Ofada Rice
37.     Fadama Rice
38.     Quarra Rice
39.     Hakkor Ofada Rice  
40.     Pinacle Ofada Rice   

41.    Tisco Ofada Rice 



o economy runs successfully without Nsufficient and stable power supply. 
However, most consumers' electricity 

bills, especially in the developing economies, 
such as Nigeria, are said to be comparatively 
very high in recent times.  

That is why almost everyone is seeking ways to go green and 
save a little these days because a major source of 
expenditure for most consumers are their electricity bills.
And, despite a barrage of complaints of inadequate 
electricity supply resulting from a few thousands of 
generated electricity megawatts, 'crazy' billing in estimated 
billing regime, lack of electricity prepayment meters, energy 
professionals still opine that lowering your electricity bill 
them does not require spending money on green power 
gadgets, or sacrificing your sanity. 
Therefore,  has www.conserve-energy-future.com
suggested that with a few simple tricks and minor 
adjustments to the way you operate your appliances, you 
consciously, can decrease your energy costs.
Whether you want to save planet earth, or you are 
interested in ways to lower your energy bills, here are 41 tips 
to help be proactive and money savvy when it comes to 
energy.

1. Install solar panels:  This option may not be for 
everyone for its somewhat costly measures, but there's 
nothing better than running on solar power for the 
environment and for your wallet. If you wish to cut your 
energy savings by more than 75%, this is the way to go.

2. Get a windmill: Well, this one might be tricky, but if 
you're in a position to do this, planet earth will give you a big 
thumbs up. Naturally created energy is not only good for the 
environment, but once set up cost is accounted for, it costs 
you nothing.

3. Keep your temperature steady: Set your thermostat 
two degrees lower in the winter and two degrees higher in 
the summer. 72-74 degrees in the summer and 70-72 
degrees in winter are suggested temperatures to set your 
thermostat to.

4. Check out energy saving apps: There are suitable apps 
designed for specific purposes these days.  So, apps like kill-
ur-watts will not only keep track of how much energy you 
use, but give tips, advice, and resources to saving money 
each month on your energy bill.

5. Insulate your water heater: If you have one, adding a 
little extra love around your water heater can return huge 
savings. It is estimated your fridge and water heater are the 
prime energy suckers in the home.

6. Tune up your fridge: Having your fridge receive regular 
maintenance checks will keep the coils running clean, saving 
you a lot of money a year.

7. Install a low-flow restrictor: Suppressing the amount of 
water used will help your hot water heater from sucking 
more energy out of your pocket.

8. Install dimmer switches: Adjusting the amount of light you need will 
not only set a certain mood, but will allow you to use the most 
appropriate amount of energy.

9. Wash clothes on cold: When you add hot water to anything, you're 
enlisting the help of your water heater.

10. Use effective cook ware: Glass cookware cooks better than 
aluminum or others.
11. Thaw food: Having food thawed before cooking, will not only save 
time, but help reduce the amount of heat it takes to fully cook.

12. Regularly maintain your AC: Keeping your AC (air-conditioner) 
tuned and clean will ensure it runs as efficiently as possible.

13. Change your air filters regularly: Dirty air filters clog free flowing 
air, and make your AC work harder.

14. Close your chimney flue: If you have a wood-burning fireplace, 
make sure it is closed in the summer.

15. Air dry dishes: Instead of running the dishwasher, try air drying.

40 Simple Ways to  
Lower Your Electricity Bills 
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16. Insulate your garage door: Adding insulation to your 
garage door will keep heat and cool air in.

17. Check your weather strips: Energy savings could be 
seeping right out the front door with air leaks. Checking or 
replacing worn weather strips can help save on energy costs.

18. Clean your windows: Allowing as much natural sun to 
come through will heat up the house.

19. Cook on a fire pit: Barbequing is a great past time. 
However, try doing Dutch-oven cooking once in a while.

20. Reduce microwave use: If you can eat more salads, 
fruits, and vegetables, you are not 
only being healthier, using little 
energy to cook.

21. Use fans over air-
conditioner: If you can manage 
delaying turning on the AC, go for 
it. Same goes in the winter 
months. Use floor heaters and 
blankets.

22. Turn off the lights: When 
you leave a room, turn off the 
lights immediately!

23. Open windows: In the 
summer, opening windows in the 
early morning will cool the house 
without cranking the air-
conditioning yet.

24. Turn off the fans: If your AC 
is running, then, there is no need 
to have two energy sources 
functioning at the same time.

25. Reduce TV watching time: Especially those of us with 
young kids, TV watching is not only a waste on energy, but 
children need to be focused on a variety of activities anyway 
rather than essentially TV watching.

26. Hang dry clothes: If possible, hang dry towels, sheets, 
and other items that take a lot of energy to dry. Clothes dryer 
uses a lot of energy and produces heat. Use sunlight to dry 
your clothes.

27. Rearrange appliances: Having major appliances next to 
each other can double the amount of energy being emitted. If 
your washer and dryer are next to your water heater, if 
possible, consider moving them.

28. Buy energy star appliances: Keeping your 1980's 
freezer in the garage from your mother is guzzling down 
money compared to top quality and energy efficient 
appliances nowadays.
29. Install energy-efficient windows: Installing energy-
efficient windows is a great way to save on your energy bill 
according to Fairclaims Roofing. There are also often tax 
rebates and other discounts available for going green.

30. Turn off the porch light: There's nothing more 
comforting than driving through your neighbourhood, seeing 
everyone's porch lights illuminating the way home. Beautiful, 
yes, but a big waste of energy. Putting your outdoor lights on 
a timer will balance comfort vs. savings.

31. Change your bulbs: Switching to energy-efficient light 
bulbs are a great start to saving on your energy bill. Not only 
will that reduce the amount of watts used, but they last a lot 
longer too.
32. Unplug appliances when not in use: If you really do 
not make toast that much, what is the point in keeping it 
plugged in? The same goes for laptop plugs, phone chargers, 
and so on. Most of us leave these gadgets plugged in until we 

need them again, wasting energy. 
Whatever electrical appliance that 
does not require present power, try 
to unplug it.
33. Cook with lids on: This will 
enable your food to properly cook in 
the sufficient time allotted, and not 
waste more energy with unnecessary 
heat escaping.

34. Shut the door: It might sound 
obvious, but the amount of heat or air 
escaping when you chat with your 
neighbour through an open door, 
leaves accessible for pets to meander 
in and out, or the constant traffic 
caused by kids sneaking snacks in 
between water fights, fluctuates your 
heating or cooling's consistent flow.
35. Take advantage of off-peak 
rates: Most electric companies offer 
off-peak reduced rates that you can 
use to run your water heater, washing 
machine, dishwasher or air-
conditioner that consume lot of 
energy.

36: Run dishwasher full loads: Always run your dishwasher 
full loads. Full loads use the same amount of energy and hot 
water as smaller loads.

37. Use sleep mode: Spend a few extra money to buy 
computer peripherals such as scanner and printer that go into 
sleep mode automatically, or turn off when they are not being 
used.

38. Keep your vents open: Some people believe that 
closing a vent can reduce energy consumption by preventing 
a need to heat or cool a particular room. That is actually a 
myth. Closing vents can actually raise your energy costs.

39. Ditch old fridge: Old refrigerators consume a lot of 
electricity. If you are still using it, just get rid of it. You can end 
up saving money by replacing it with a new one. If you have 
multiple refrigerators, try scaling down to one.

40. Keep blinds or shades closed: The Sun can really heat 
up the room when blinds or shades are kept open. Your air-
conditioner will use more energy to cool down your home. CCCCCC
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The phenomenon of consumer confidence has been described as 
“a statistical measure of consumers' feelings about current and 
future economic conditions, used as an indicator of the overall 
state of the economy.” 
The concept also describes a situation when an economic 
indicator that gauges how consumers interpret the current 
economic environment and their expectations for the future. 
On the one hand, when there is “markedly improving consumer 
confidence” in the economy, it could mean that people have 
become more prepared to borrow to spend more. On the other 
hand, any decline in consumer expectations can be a leading 
indicator of slowing economic activity 
(www.businessdictionary.com, 2018:1). 
In its latest March 2018 research report, Nielsen stated that 
consumer confidence, especially in Ghana and Nigeria is looking 
up, thereby giving an indication of enhanced consumer 
expectations in the West African sub-region. 
Nielsen, a global measurement and data analytics company, 
reported that the Nigerian and Ghanaian Consumer Confidence 
specifically increased by five and eight points respectively in the 
West Africa Consumer Confidence Index (CCI) for Quarter 4, 
2017. 
The Nielsen Consumer Confidence and Spending Intentions 
survey was conducted from 7-13 November, 2017 among 1,600 
respondents in Ghana, Kenya and Nigeria, using mobile 
methodology.
Whereas cross-sections of Nigerians are quite cynical about this 
and other seemingly heart-warming reports on the possible 
recovery of the nation's economy from the two-year downturn 
that shattered the country's economy between 2015 and 2017. 
In terms of the consumers' personal finances, economic welfare, 
and distressing inflationary trend in the economy, analysts opine 
that consumer expectations and confidence have not really 
improved. 
Nigeria's inflation, as measured by the Consumer Price Index 
(CPI) had been projected to drop to 13.49 per cent in March 
2018 from 14.33 per cent recorded in previous months by the 
National Bureau of Statistics (NBS). The statistics have suggested 
a considerable improvement in consumers' disposable income 
and socio-economic well-being. 
Nielsen's findings also indicated a positive outlook for Nigerian 
consumers.  The company found that consumer confidence in 
Nigeria “is as positive as neighbouring Ghana with a three-
percent increase in perceived job prospects for the next 12 
months.” 
With regard to the Nigeria consumer confidence in the report, 
Nielsen said, “the biggest improvement, however, is in 
consumers' personal finances with a nine percent increase in the 
number of Nigerians feeling positive that their finances will 
improve over the next 12 months.”
As many Nigerian consumers would readily argue that their 
socio-economic situation has rather deteriorated in the last few 
years coupled with relatively low per capital income, job losses, 
and soaring inflationary trend, the company related that the 
finding was “supported with a parallel nine percent increase in 

Nigerians saying that they have spare cash in their pockets once 
they meet their essential living expenses.”
Job prospects continue to improve, with sentiments moving up 
three percent to 65%, followed by an increase of four percent of 
Nigerians feeling that now is the time to purchase the things they 
need and want, it stated. 
Nevertheless, the report has noted that food inflation and 
pervasive price pressures in the economy will continue to keep 
consumers on the alert in respect of changing their basket mix 
and seeking supplementary efficiencies in their consumer habits.
Commenting on the report, Abhik Gupta, Managing Director, 
Nielsen West Africa and Maghreb stated that “Nigeria has faced 
various challenges over the last two years, including recessionary 
trends from mid-2016, and a rapidly rising inflation, however, we 
are seeing steady recovery in job prospects and personal 
finances, bringing some relief to inflation and we expect further 
recoveries in both sentiment and consumption.”

Is Nigeria Consumer Confidence Really Improving?
BY ISOLA MOSES

Earlier in February this year, a fresh BMI research report has 
indicated that 2018 appears ready to be “a more positive year for 
Nigerian consumers than the previous 2015-2017 period. The 
report made this observation as the expected economic growth 
rebounds from its appalling decline in 2016 and 2017, and runaway 
inflation declines in the Nigerian economy.
It actually grounded the observed optimism and improved 
consumer confidence in the economic outlook which has resulted 
from a “positive territory in the final quarter of 2017”.
However, growth in consumption will be low, compared to 
historical and regional standards, as unemployment and 
underemployment remain high, causing consumers to behave 
more cautiously with their finances. But it says that Nigeria's 
economic health “looks set to improve over 2018, providing 
moderate relief for the Nigerian consumer.”
Therefore, since consumer expectations and confidence remain a 
consequential economic indicator that measures the degree of 
optimism that consumers feel about the overall state of the 
economy and their personal financial situation, analysts yet believe 
that the relevant authorities should empower the consumers.  CCCCCC

Dr. Yemi Kale, Statistician General of the National Bureau of Statistics of Nigeria
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In the last three years, the Nigerian 
economy encountered enormous 
external shocks that exposed our 
vulnerabilities. Due to inherent structural 
imbalances, Nigeria relies on oil revenue 
for FX (Forex) supply and has a taste for 
imported goods. The sharp collapse of oil 
prices that began in 2014 adversely 
impacted fiscal revenue, FX reserves, and 
exchange rate stability. As the fiscal space 
constricted, the maneuverability of 
macroeconomic and social policies 
diminished. All these, in addition to 
shrinking FX reserves and depreciating 
exchange rate, placed immense strain 
on the Nigerian economy. By 2016, the 
economy had fallen into a recession 
even as inflation surged to intolerable 
heights. Given the importance of price 
stability in macroeconomic stabilisation 
and the role of the exchange rate in the 
dynamics of relative-prices, the CBN 

focused its efforts on battling inflation and 
maintaining exchange rate stability. Our 
analyses indicate that a runaway inflation 
could only worsen the already unsavoury 
situation. Hence, monetary policy stance 
remained cautiously tight to categorically 
rein in inflation and extricate lingering 
money illusions in the macroeconomy. We 
also took several decisions to fine tune the 
operations at the FX markets, with a view 
to purging the system of unscrupulous 
excess demand and ensuring exchange 
rate stability.

How would you assess the health of 
Nigerian banks today, and what 
message would you send to banks to 
further grow the sector's 
performance?
Our assessment indicates the financial 
system remains fundamentally robust 
despite the enormous external shocks that 
debilitated the economy. This is 
highlighted by increased profits recorded 
across the industry and the improved 
credit ratings by foremost agencies. To 
ensure sustained financial stability, the 
CBN will continue to closely regulate 

banks, using the risk-based supervision 
model and will maintain the elevated 
threshold of prudential indicators. As 
against the CAR of 8% prescribed 
internationally, the CBN had set a 
threshold of 16% for systemically 
important banks, 15% for banks with 
international presence, and 10% 
benchmark for all other banks. Given 
that the banking system is the lubricant 
of the economy, banks have an 
enormous role to play in supporting the 

Godwin I. Emefiele is the Governor of the Central Bank of Nigeria (CBN). Prior to his joining the CBN, he served as Group 
Managing Director (GMD) and CEO of Zenith Bank Plc, one of Nigeria’s largest banks with over 7,000 staff, about 
US$3.2billion in shareholders’ funds and subsidiaries in Ghana, Sierra Leone, The Gambia, South Africa, China and the 
United Kingdom (UK). Before his banking career, he was a lecturer in Finance and Insurance at two Nigerian Universities. He 
holds Degrees in Banking and Finance from the University of Nigeria Nsukka (UNN). CBN Governor Emefiele speaks on 
monetary policy, food production, and the Bank's role in improving the nation’s economy. Excerpts:

The CBN Anchor Borrowers 
Programme (ABP) has 
recorded spectacular 
success, especially with 
regard to rice production. 

Why we encourage banks to 
channel credits into agriculture, MSMEs
Why we encourage banks to 
channel credits into agriculture, MSMEs

•  4 Consumer products import bills hit $3.6bn  -CBN Governor•  4 Consumer products import bills hit $3.6bn  -CBN Governor 

How would you describe the main 
monetary policies implemented by 
the Central Bank of Nigeria in the 
last few years?
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economic recovery. I would encourage 
them to channel more credits to 
agriculture and MSMEs through our 
development finance initiatives. Contrary 
to the amplified risk perception of MSME 
credits, the sector of non-performing 
loans (NPLs) is far below the industry 
average. This indicates that credits to 
MSMEs generally perform better than 
those of supposedly low-risk sectors, 
many of which end up with the Asset 
Management Corporation of Nigeria 
(AMCON). I would also advise banks to 
conduct methodical risk assessment and 
to adopt stringent prudential standards 
internally.

You have stated the importance of 
agro-allied industries for Nigeria to 
achieve self-sufficiency in food 
production. What role can the CBN 
play in funding agriculture?
Four commodities rice, fish, sugar, and 
wheat make up nearly N1.3trillion 
(USD3.6billion) annually in import bills. 
These and other commodities on the 
41 items list are a drain on our FX 
reserves. Our proclivity for imports has 
enriched other countries and 
impoverished ours. We cannot depend 
on other countries for food; that 
exposes us to unquantifiable social and 
economic vulnerabilities. If we increase 
domestic food production, we will 
create jobs, reduce poverty, and shield 
our economy from foreign impulses. 
Thus, the CBN is channelling a great 
deal of development finance and 
interventions into agriculture to ensure 
sufficiency in the production of food 
and raw materials through our various 
development finance mechanisms and 
schemes. Our intention is to ensure that 
Nigeria does not depend on other 
countries for most of the things we 
consume. We must ensure that our non-
oil current account balances stand hugely 
positive. On this note, the Anchor 
Borrowers' Programme (ABP) has 
recorded spectacular success, especially 
with regard to rice production. As we 
speak, rice production has increased 
several folds. Kebbi State alone is 
expected to produce over 2million metric 
tonnes of rice annually, while employees at 
Labana Rice Mills seek to keep pace with 
demand, processing 320 tonnes of rice a 
day, a 250% increase from the previous 
year. Therefore, we have seen a sharp 

drop in rice imports that translates into a 
significant reduction in rice import bills, 
saving us over US$600 million in 2016 
alone.

What message of confidence would 
you send to the international 
community about doing business in 
Nigeria?
Nigeria is open to business. For the first 
time, through a veritable partnership with 
the London Stock Exchange (LSE), various 
Nigerian stakeholders have accomplished 
previously unimaginable feats, including a 
federal government-issued diaspora bond. 
It was the first time any sovereign African 
nation had registered with both the US 
and UK authorities and targeted sales at 
retail investors. The bond was 
oversubscribed by 130% and raised 
US$300million, demonstrating increased 
confidence in the Nigerian economy. This 
was attested to by the recently released 
World Bank's ease of doing business 

indicator for 2018, which indicated that 
Nigeria, with a score of 52.03, improved 
24 places to rank 145 out of 190, above the 
average score of 50.43 recorded for sub-
Saharan Africa. The CBN's efforts to 
establish, nurture, and administer the 

Credit Bureau and the National Collateral 
Registry contributed in no small measure 
to improving access to credit and 
enhancing the ease of doing business. In 
addition, the introduction of the 
transparent I&E FX Window buoyed 
investors' confidence and eased market 
sentiments. With all the evident 
improvements and increased 
transparency, Nigeria is a destination of 
assured returns to investors.

What is your outlook for 2018, and 
what will be the CBN role in 
improving the economy?
Barring any further unforeseen exogenous 
shocks, we expect the economy to fully 
recover from the recession by 2018. We 
also expect disinflation to continue 
throughout 2018 and, if the current 
momentum sustains, inflation may revert 
to low double-digit or even single-digit 
levels. FX reserves are expected to 
continue to grow. At the current pace, we 
can attain a reserve position of about 
US$40billion by early 2018. The exchange 
rate stability that began in 2017 is 
expected to continue as the FX market 
transparency sustains and improved 
market confidence remains. With rent-
seekers locked out of the market, there is 
a genuine prospect that the exchange rate 
could begin to appreciate against major 
currencies. Overall, I expect the economic 
recovery that began in 2017 to consolidate 
in 2018 and beyond. As the sentiments 
improve in the macroeconomy 
supported by proactive monetary, 
trade, industrial, and fiscal policies, I 
expect a continued uptick in GDP 
growth, with positive spillovers on 

unemployment. Policy-driven growth 
in the agricultural and industrial sectors 
will further bolster our economy.

Interview extracts first published in TBY  
magazine (online).
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Emefiele, Abba Kyari, Udoma Udo Udoma and Kemi Adeosun in a meeting with President Buhari
at the Presidential Villa, Abuja..
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etermined to minimise the Dincreasingly negative impacts of 
unfair deals and mistreatment on 

tens of millions of consumers of goods and 
services in the marketplace across the 
state, the Lagos State Government under 
the leadership of Governor Akinwunmi 
Ambode has acted to promote and 
protect consumers’ rights in Lagos, fondly 
called the Centre of Excellence. 
Governor Ambode recently inducted 
Members of the Board of the Lagos State 
Consumer Protection Agency 
(LASCOPA) at the Lagos House, Alausa, in 
Ikeja, the state capital, with an assurance 
to continue safeguarding and advancing 
the legitimate rights of consumers in the 
state, while ensuring that they get value for 
money expended on goods and services. 
With the appointment of Mrs. 
Olufunmilola Falana, a consumer rights 
advocate and lawyer, heading the agency 
as its Chairman, the Lagos State Chief 
Executive in his keynote address on the 
occasion said that the “Lagos State 
Consumer Protection Agency is, 
therefore, meant to complement our 
reforms on the ease of doing business in 
the State, especially as it affects the 
development of the industrial, commercial 
and consumer satisfaction value chain.” 
Highlighting the terms of reference of the 
LASCOPA Board, the Governor disclosed 
that the consumer agency is intended to be 

an effective service centre for the 
“protection of the interests of Consumers, 
settlement of Consumer disputes, and for 
other connected purposes as enshrined in 
the Lagos State Consumer Protection 
Agency Law, Cap.C13, Laws of Lagos 
State, 2014.”
Owing to the responsibilities of the 
agency, he said, members of the Board 
were carefully selected both from private 
and public sectors, based on their 
‘impeccable character, remarkable track 
records, experience on the subject matter 
and passion for the job.’ 
Besides Mrs. Falana, other members of the 
LASCOPA Board are Olugbode O. Ajoke 
(General Manager), Mrs. Sola Salako-
Ajulo, Mr. Femi Awogbami, Mrs. Toki 
Mabogunje, Dr. (Mrs.) Adeleke Monsurat 
Modupeola, Mrs. Adejoke Oladipupo, Mr. 
Alayande Olanrewaju, Mrs. Faderera 
Lekan-Rotimi, Mr. Segun Tayo Kuti-
George, Mrs. Mosunmola Samuel and Mr. 
Oduyebo O. Jacobs, who serves as the 
Secretary.
According to Ambode, concerted efforts 
would be made to end the daily reported 
cases of violation of consumers’ rights in 
Lagos State, particularly given the fact that 
Lagos occupies a strategic position as the 
largest commercial market in Sub-Sahara 
Africa. The state has “the highest reported 
cases of daily infractions on the 
consumers’ rights,” he noted.

Certainly, the cosmopolitan Lagos City has 
an ever-increasing population of more 
than 23 million people, and by inference 
consumers that reportedly use more than 
60% of the country’s energy, which 
distribution and supply to homes and 
businesses is everything but erratic most 
times.
Against the backdrop of these realities, the 
Governor has stressed that the 
establishment of the Board of the Agency. 
Besides, the new consumer protection 
agency is another giant stride of his 
administration designed to guarantee the 
welfare of the people on a sustainable 
basis, was also meant to complement the 
reforms already embarked upon by the 
State Government to ensure the ease of 
doing business in the state.
“I want to let you know that we expect you 
to hit the ground running; I expect that I 
must start to get feedback as to what is 
happening to consumer rights and then to 
the citizens generally within the shortest 
possible time,” the Governor told the 
Board members.
On behalf of the newly inducted members 
of the Board, Falana commended 
Governor Ambode for according them the 
opportunity to serve Lagosians. She 
expressed the readiness of her team to 
work in the best interest of consumers and 
leave very good footprints in the sands of 
time.

Lagos Poised to Promote Consumers’ Interest
•  Establishes State Consumer Protection Agency, inaugurates LASCOPA Board

STORIES BY GBENGA KAYODE

CCCCCC

Members of the Board 
were carefully selected 
both from private and 
public sectors, based 
on their ‘impeccable 
character, remarkable 
track records, 
experience on the 
subject matter and 
passion for the job.

Governor Akinwunmi Ambode of Lagos State inaugurates LASCOPA Board in Ikeja, Lagos.
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n continuation of its nationwide public Ienlightenment on the need for 
Nigerians to apply the provisions of the 

SON Act No.14 2015, the Standards 
Organisation of Nigeria (SON) has 
organised a sensitisation workshop in Ikeja, 
Lagos.
Engr. Bede Obayi, Director, Inspectorate 
and Compliance, SON, who represented 
Mr. Osita A. Aboloma, Director-
General/Chief Executive Officer, SON, 
chaired the workshop, titled: “SON ACT 
2015: Driving Industrial Growth in 
Nigeria”. 
In his welcome address, Mr. Aboloma 
described the Organisation as a “business 
facilitator”, which implements practical 
and helpful import policies with a view to 
supporting the growth and development of 
local industries in the Nigerian economy. 
As the Lead Speaker on the occasion, Mr. 
Muda Yusuf, Director-General, Lagos 
Chamber of Commerce and Industry 
(LCCI) lamented the harmful effects of the 
illegal activities of those he described as 
“unethical players” on the genuine 
businesses of “ethical players” particularly 
in the nation’s manufacturing sector.
Mr. Yusuf maintained that unethical 
practices of some across the products 
value chain involving the Small and Medium 
Enterprises (SMEs), wholesalers, retailers 
down to the end consumers are fast 
creating competiveness challenges to 
genuine players. 

He said such challenges had resulted in 
other problems including erosion of 
market share/profitability and reputational 
problems, especially for the leading brands 
in the manufacturing space in Nigeria, 
whom the counterfeiters tend to crowd 
out of the market place. 
As a result of widespread infractions in the 
system, there is also an increasing level of 
collateral damage to individuals, corporate 
bodies, safety of lives and property of 
Nigerians, and the entire economy in 
recent times.  
He, therefore, advocated concentrated 
information and/or intelligence sharing 
among the legitimate players, capacity 
building, enhanced budgetary provisions 
for SON, and strengthening of the Nigerian 
criminal justice system to advance the 
manufacturing industry. 
Similarly, Mr. Adetokunbo Orisagbemi of 
the Lagos State University (LASU), in his 
presentation, urged the participants to 
advocate collaboration among the 
regulatory agencies on intelligence 
gathering, and the need for SON to 
establish its own tribunal in order to fast-
track prosecution of infractions in the 
system.
He implored the Organisation to make 
more stringent the penalties for 
committing infringements as what 
currently obtains in regards the SON Act 
2015 so as to serve as a deterrent to 
potential trade criminals.  CCCCCC

n line with the mandate of the Council, IMr. Babatunde Irukera, Director-
General of the Consumer Protection 

Council (CPC), Abuja, Nigeria’s Federal 
Capital Territory, has stressed the ultimate 
significance of product loyalty and 
corporate trust to consumer satisfaction. 
Mr. Irukera, while addressing Chief 
Executive Officers (CEOs) of food and 
beverage companies who are members of 
Association of Food, Beverage and Tobacco 
Employers (AFTBE), in Abuja, charged the 
Nigerian businesses “to understand the 
signs of times and embrace the new order 
of prioritising consumer protection.”
“Customer service cannot be ancillary to 
business, especially in the food and 
beverage industry. Rather, it must be the 
core of business and operations,” the CPC 
Director-General asserted. 
He said this measure is a pre-eminent 
factor in protecting brands, businesses, 
managing crisis, and building confidence 
and corporate growth, adding, “customer 
satisfaction is the most vital pillar to loyalty 
and trust.”
On corporate reputation and 
consumerism, Irukera opined that “nothing 
repairs or maintains reputation and 
eliminates distrust better than fairness to 
customers and satisfaction in the products 
they purchase or consume.”

CPC Harps on 
Loyalty, Trust for 
Consumer 
Satisfaction

He therefore, made case for industry and 
CPC collaboration, while noting that, 
“when customer service is at its best, 
consumers are truly happy, spending is up, 
economic indicators are encouraging, my 
job is done, your performance is assured, 
and your brands endure.” CCCCCC

Irukera

Osita A. Aboloma, DG/CEO, SON

Sensitisation Sensitisation on on SON Act 2015SON Act 2015
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Modification of Excluded Items from Forex 

The Central Bank of Nigeria (CBN) 
earlier policy decision to ban 
importers of 41 consumer goods 

and services into the country from 
officially accessing foreign exchange 
(Forex) in the Nigerian market is to 
“encourage local production of these 
items.”
In a recent media interview on why 
Nigeria should redouble efforts at 
increasing production, Mr. Godwin 
Emefiele, Governor, CBN, had disclosed 
that four commodities, including rice, fish, 
sugar and wheat constitute practically 
N1.3trillion (USD3.6billion) annually in 
import bills. 
According to him, these four consumer 
items and “other commodities on the 41 
items list are a drain on our FX reserves.” 
The nation’s penchant for imports has 
enriched other countries and 
impoverished Nigeria, he added.
Yet, the latest reported adjustment of the 
list of items to accommodate more 
importers of some of the items has been 
hailed, especially by the Manufacturers’ 
Association of Nigeria (MAN).
Recall that in May 2017, the CBN through 
Mr. Isaac Okorafor, Acting Director, 
Corporate Communications of the CBN, 
in a statement, had disproved certain 
reports that the CBN could have reversed 
itself on the 41 items banned from 
accessing official foreign exchange market. 
The Apex Bank rather clarified that the 
ban it placed on the said 41 items yet 

remain ineligible for foreign exchange, as 
the policy had not been reversed.
However, in a turn of events in January 
2018, the CBN reportedly “reinstated 36 
raw materials that were removed from 
the official foreign exchange window in 
May 2015.” In regard to the latest 
development, Frank Udemba-Jacobs, 
President, MAN, in a media interaction, 
has disclosed that the concerned items are 
specific components from the originally 
banned items.
As regards the rationale behind the CBN 
adjustment of the list of 41 items, 
Udemba-Jacobs disclosed that the 
Bankers’ Bank made the decision 
following a presentation made by his 
association. Manufacturers Association of 
Nigeria had presented the fact that the 
specific raw materials referred to yet, 
could not be manufactured in the country.
“The 41 items translated to 680 ‘HS codes’ 
(Harmonised System) with only 95 of 
them as raw materials. The CBN through 
our interventions has removed 36 from 
the 95.” HS Codes are used by the World 
Customs Organisation to classify goods 
that can be traded by member countries.
But of what advantage to the Nigerian 
manufacturers is the CBN modification of 
the list of 41 items previously excluded 
from Forex? ConsumerConnect gathered 
that the indigenous industries, while 
applying these raw materials in 
production, once again, would be able to 
access the official Forex market. The 
move promises to culminate in 

considerable cost-saving for the 
concerned manufacturers, said a report.

The items excluded from Forex are: 

1. Rice
2. Cement
3. Margarine
4. Palm kernel / Palm oil products / 

vegetables oils
5. Meat and processed meat products
6. Vegetables and processed vegetable 

products
7. Poultry chicken, eggs, turkey
8. Private airplanes/jets
9. Indian incense
10. Tinned fish in sauce(Geisha)/sardines
11. Cold rolled steel sheets
12. Galvanised steel sheets
13. Roofing sheets
14. Wheelbarrows
15. Head pans
16. Metal boxes and containers
17. Enamelware
18. Steel drums
19. Steel pipes
20. Wire rods(deformed and not 

deformed)
21. Iron rods and reinforcing bard
22. Wire mesh
23. Steel nails
24. Security and razor wine
25. Wood particle boards and panels
26. Wood Fibre Boards and Panels
27. Plywood boards and panels
28. Wooden doors
29. Toothpicks
30. Glass and Glassware
31. Kitchen utensils
32. Tableware
33. Tiles-vitrified and ceramic
34. Textiles
35. Woven fabrics
36. Clothes
37. Plastic and rubber products, 

polypropylene granules, cellophane 
wrappers

38. Soap and cosmetics
39. Tomatoes/tomato pastes
40. Eurobond/foreign currency bond/ 

share purchases CCCCCC

CBN Headquarters in Abuja, Federal Capital Territory

·   Consumer items constitute a drain on Nigeria's Foreign reserves – CBN
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Lagos Sustainable Rice Production
?Evolution of Lake Rice as a Nigerian national brand 
?Lagos establishes 32TPH rice mill, targets 274,000 new jobs
?Prioritises food security as pathway to economic empowerment

dividend yield of an agricultural Federal Government's revitalised Referencing the Central Bank of Nigeria 
partnership investment in local    attention to revive agriculture cum solid (CBN) Anchor Borrowers Programme A rice cultivation made by Lagos minerals value chains as a veritable (ABP) essential ly established to 

and Kebbi states of Nigeria has  platform to attain food security, enhance s igni f icant ly  increase local  r ice 
evolved into an indigenous, unique youth empowerment, rejig agro- production in 2016 also, The Presidency's 
national rice brand known as “Lake Rice” economic activities and wealth creation Aso Villa Newsletter, available to 
(an acronym of Lagos and Kebbi), a model among Nigerians. ConsumerConnect in February, 2017, had 
that    should be replicated by other While emphasising the rationale for the disclosed that rice yields improved from 
states and local government councils in veritable, fruitful partnerships in initial two tonnes per hectare to as much 
the country. agriculture in general and rice production as seven tonnes per hectare in some 
Recall that Mr. Akinwunmi Ambode, in particular with Kebbi and other states states. The bulletin specifically noticed 
Governor of Lagos State, and Alhaji Atiku of the country under the leadership of that the ABP has “produced a model 
Abubakar Bagudu, his Kebbi State Governor Ambode at a ministerial press agricultural collaboration between Lagos 
counterpart, on December 21, 2016, briefing in May 2018, Hon. Oluwatoyin and Kebbi states.”
officially launched Lake Rice in 10kg, 25kg Isiaka Suarau, Lagos State Commissioner The worthwhile partnership between 
and 50kg bags respectively, in Ikeja, the for Agriculture, aligned it with the state Lagos and Kebbi really flourishes on a 
Lagos State Capital. The Nigeria Rice government's policy direction on considerable application of existing 
brand is packaged and branded in blue agriculture. resources for the common good of the 
and yellow sack, and it is now a popular According to him, the Lagos State citizenry. Precisely, in exploring each of 
brand in most households in Lagos. Government mandate for the ministry is the two states' comparative advantage on 
This first-ever shared, unprecedented basically to “facilitate sustainable food the homegrown rice production project, 
effort by any two states in the country, production, job creation and poverty Kebbi reported to be richly endowed 
which has been applauded by many, reduction through several agricultural with massive arable land suitable for 
becomes imperative in view of the projects and programmes.” agricultural production in rice, wheat,
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maize, sorghum, groundnut and other 
staple food items, is utilising this to its full 
benefits in this regard.
Similarly, Lagos has the much-needed 
industrial, human capital and economic 
potential, for instance, with official 
aggregate N333.97billion Internally 
Generated Revenue (IGR) in 2017, the 
highest IGR by any state in the country, to 
drive the partnership for exceptional 
success that it has been. Competent 
sources informed the magazine that Lake 
Rice is grown in Kebbi State, but it is 
milled in Lagos. 
Interestingly, the cosmopolitan Lagos 
fondly called the Centre of Excellence, 
actually represents the financial capital of 
Nigeria and city of numerous business 
opportunities for Nigerians, irrespective 
of their states of origin. It is little wonder 
then, that bags of Lake Rice brand are 
being packaged, made accessible, 
reasonably priced, and sold to rice 
consumers at designated locations across 
the state. 
And sequel to affordability and availability 
of Lake Rice all year-round, Lagos rice 
consumers have continued to enjoy the 
brand at a subsidised rate of N12, 000 per 
bag of 50kg fixed price, compared to  
prices of other imported brands being 
sold at over for same 50kg in the agribusiness initiative that creates equivalent of 2.6million 50kg bags of rice. 
the open market. wealth and employment opportunities In maximising productivity with the new 
In consciously demonstrating Lagos State for the well-being of the people. 32TPH rice mill, the state will require 
Governor Ambode Administration's Notwithstanding the outstanding success cultivation of 32,000 hectares of land for 
commitment to the desired effectiveness being recorded on Lake Rice project, the paddy supply, and to facilitate the creation 
and sustainability of the rice project, Hon. state yet sealed a fresh agribusiness deal of 274,000 jobs across the value chain in 
Suarau, Lagos Commissioner for on rice cultivation with other South- Lagos State.  
Agriculture, at a ministerial briefing said Western states' governors recently. Besides, between May 2017 and May 
Lagos spent N4,623,116,000.00K on The agreement is based on a joint rice 2018, Lagos similarly supported 948 
purchase of Lake Rice in 2017. project through a scheme codenamed, households with matching grants for 
As regards affordability of Lake Rice by Rice Accelerated Programme for mechanisation, inputs, productive assets, 
the generality of Lagosians, and an Integrated Development (RAPID), an advisory services and capacity building 
attempt at creating opportunities for initiative designed for the attainment of through the Federal Government's 
many in the rice value chain in the state, food security, job and wealth creation for FADAMA III Af (Additional Funding) 
the Agriculture Commissioner disclosed the citizenry.   agribusiness project interventions in the 
that Lagos had subsidised the Nigeria Rice The Lagos State Ministry of Agriculture state. The FADAMA III Af rice project, 
brand with N1,049,140,395.00K, also has hinted at a new arrangement for which provided 3,901 direct and indirect 
between December 2016 and May 2018. the establishment of a 32TPH (Tonnes jobs for its beneficiaries, recorded a 
This comparatively substantial amount, Per Hour) rice mill at Imota, in Ikorodu considerable yield increase of 53 per 
he added, covered transportation, area of the state. The express justification cent, and contributed 3,436.8MT of local 
bagging and differential in cost of for this latest development, Suarau rice to the state's food basket within the 
production, just as 150 marketers and stated, is to ensure a continuous supply of period. 
other ancillary service providers were Lake Rice to millions of rice consumers Therefore, the Lake Rice project 
empowered in the sale of produce in the across the state. specifically, is a success and model for 
period under review. Accordingly, Lagos has signed an exemplary leadership in the public sector 
On acceptabi l i ty  of  Lake Rice,  agreement with Buhler AG, a rice mill of the nation's economy. 
ConsumerConnect recent interactions manufacturer of 'Buhler Rice Processor', The strategic, viable and mutually-
with a broad spectrum of consumers of for acquisition of the world-class beneficial agribusiness partnership 
Lake Rice in Lagos, delightedly, have equipment. When the rice processing between Lagos and Kebbi states truly 
expressed satisfaction with the prime plant is completed, it is expected to deserves commendation and emulation 
quality of the local rice. They have stated produce an estimated 130 million kg of by other states and local government 
their willingness to continue to support processed rice annually: that is, an councils in Nigeria.     

N15, 000 
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Governors Bagudu (Kebbi), Ambode (Lagos) and Hon. Suarau (r) at the signing of Lake Rice production partnership in 2016.
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5 Coolest Gadgets Showcased at CES 2018
ach January, tech companies from Earound the world gather in Las 
Vegas, Nevada, in the United States 

of America (USA), to display their latest 
technological innovative gadgets and 
products at the Consumer Electronics 
Show (CES), the biggest gadgets show of 
the year.
While the products and demos showcased 
at CES don’t always reflect the technology 
you’ll be able to buy in the near future, the 
show does offer some insight into where 
tech giants are putting their time and 
resources.
The 2018 edition of the show was all about 
improving communication between smart 
home gadgets, making the car feel more 
personal, and putting screens everywhere 
imaginable.
Here’s a look at some of the coolest 
products spotted on the CES showroom 
floor.

1. L’Oréal UV Sense
 

L'Oreal's UV Sense is meant to be worn on 
the fingernail.

L’Oréal’s UV Sense is a tiny sensor capable 
of detecting ultraviolet exposure that’s 
small enough to wear comfortably on your 
fingernail. The sensor itself is battery-free 
and includes an NFC antenna, a 
temperature sensor, and a UV sensor.
That sensor, which can store up to three 
months’ worth of data, passes information 
to the accompanying app whenever the 
wearer holds the device close to his or her 
smartphone. The app keeps track of your 
exposure levels and can provide tips for 
managing sun intake.
While the UV Sense is designed to be worn 
on your nail, L’Oréal will also be releasing 
accessories so that users can wear it in 
different ways, too. The beauty company 
worked with designer and entrepreneur 
Yves Béhar on the product, in part why it 

resembles nail art rather than a piece of 
wearable technology.

2. Lenovo Smart Display
 

The Lenovo Smart Display includes support 
for the Google Assistant.

Lenovo’s Google Assistant-powered 
Smart Display feels like a sleeker, more 
attractive Amazon Echo Show.
Like Amazon’s touchscreen-enabled 
Echo, the Smart Display is a voice-
activated computer with a screen for 
displaying supplementary information. 
When asking Google for restaurant 
recommendations, for example, the Smart 
Display will pull up information about 
nearby eateries.
However, there are three key advantages 
Lenovo’s Smart Display has over the Echo 
Show: It can play YouTube videos (unlike 
Amazon’s device); it includes a larger 
screen, and it has a more polished design 
that more easily blends into the home.

3. Honda 3E Robotics Concept
 

At CES 2018, Honda unveiled its new 3E 
(Empower, Experience, Empathy) 
Robotics Concept, demonstrating 
Honda’s vision of a society where robotics 
and AI can assist people in a multitude of 
situations, from disaster recovery and 
recreation to learning from human 
interaction to become more helpful and 
empathetic.  
Hand-out—Honda: Honda’s new concept 
robots may be just as cute as they are 
useful. At CES, the company showcased its 

3E Robotics concept, which includes 
several robot companions all designed to 
serve different functions.
Robot 3E-A18 is Honda’s social empathy 
robot. The company says it’s meant to 
represent the idea that robots can support 
people by providing a sense of compassion 
and understanding. In a demo at CES, the 
roving robot’s glowing face frequently 
changed its expression as it greeted the 
crowd. Honda’s 3E-B18, comparatively, is 
a robotic chair concept, while 3E-C18 
includes cargo space for transporting 
materials.

4. Samsung’s “The Wall” TV

 Samsung's The Wall TV was unveiled at CES 
2018

According to Samsung, TVs shouldn’t have 
to be just one size. That’s the idea behind 
its new 146-inch TV called “The Wall”, 
which the company is positioning as the 
first “modular TV.”
Samsung says users can alter the size and 
shape of The Wall so that it can function as 
a multipurpose display. 

5. My Special Aflac Duck

 

CONSUMER INFORMATION & EDUCATION 

 The interactive toy, 
developed by research and development 
workshop Sproutel, was created to 
provide comfort to children diagnosed 
with cancer. CCCCCC



(FURTHER TO THE COUNCIL’S ADVISORY ON APRIL 10, 2018,

 

REGARDING 
CONSUMPTION OF MEDICATION CONTAINING CODEINE)

 
 

Pursuant to Sections 2 (c), (e) (j) and 14, Consumer Protection Council Act, 2004

 
  

Thursday, May 17, 2018:

  

The Consumer Protection

 

Council (CPC) notes the strong 
regulatory action by the National Agency for Food and Drug Administration and Control 
(NAFDAC) with respect to productio n and distribution of Codeine. The Council welcomes all 
meaningful efforts to address the rising and ala rming, abusive consumption of controlled 
substances.

 
  

On April 10, 2018, the Council issued an Advisory that publicly called for a ban and prohibition 
on the prescription of cough medication containing Codeine. That NAFDAC has heightened the 
proposed regulatory measure by an outright ban is commendable.

 
  

Protecting citizens’ addiction and the harm done by abuse of controlled substances must remain 
a priority always, to the exclusion and sometimes at the expense of commercial considerations. 

 
 

The Council will deploy its entire apparatus and resources to support NAFDAC, Ministry of 
Health, the National Drug Law Enforcement Agency (NDLEA) and other relevant agencies to 
enforce this ban and prevent access to codeine and similar addictive substances.

 
  

The Cou ncil advocates and encourages a strong and zero tolerance approach to access 
distribution or proliferation of these substances or any combination of chemical properties that 
have similar effect while also ensuring that production and availability of legiti mate medication 
remain inviolate and uncompromised.

 

Babatunde Irukera
Director-General, Consumer Protection Council, Abuja, Nigeria.

 UPDATE 

(FURTHER TO THE COUNCIL'S ADVISORY ON APRIL 10, 2018, REGARDING 
CONSUMPTION OF MEDICATION CONTAINING CODEINE)

Pursuant to Sections 2 (c), (e) (j) and 14, Consumer Protection Council Act, 2004 

The Consumer Protection Council (CPC) notes the strong regulatory  action by the National Agency
for Food and Drug Administration and Control (NAFDAC) with  respect to production and
distribution of Codeine. The Council welcomes all meaningful efforts to  address the rising and 
alarming, abusive consumption of controlled substances.

 

On April 10, 2018, the Council issued an Advisory that publicly called for a ban and prohibition on 
the prescription of cough medication containing Codeine. That NAFDAC has heightened the 
proposed regulatory measure by an outright ban is commendable.

 

Protecting citizens' addiction and the harm done by abuse of controlled substances must remain a 
priority always, to the exclusion and sometimes at the expense of commercial considerations. 

The Council will deploy its entire apparatus and resources to support NAFDAC, Ministry of Health, 
the National Drug Law Enforcement Agency (NDLEA) and other relevant agencies to enforce this 
ban and prevent access to codeine and similar addictive substances.

 

The Council advocates and encourages a strong and zero tolerance approach to access distribution 
or proliferation of these substances or any combination of chemical properties that have similar 
effect while also ensuring that production and availability of legitimate medication remain inviolate 
and uncompromised.
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• To give real service, you must add something which cannot 

be bought or measured with money, and that is sincerity 

and integrity. –Don Alden Adams

• In an era when companies see online support as a way to 

shield themselves from costly interactions with their 

customers, it’s time to consider an entirely different 

approach: building human-centric customer service 

through great people and clever technology. So, get to 

know your customers. Humanise them. Humanise 

yourself. It’s worth it. –Kristin Smaby

• The way to a customer’s heart is much more than a loyalty 

programme. Making customer evangelists is about 

creating experiences worth talking about. –Valeria Maltoni

• Loyal customers, they don’t just come back, they don’t 

simply recommend you, they insist that their friends do 

business with you. –Chip Bell

• A customer is the most important visitor on our premises. 

He is not dependent on us. We are dependent on him. He 

is not an interruption in our work. He is the purpose of it. 

He is not an outsider in our business. He is part of it. We 

are not doing him a favour by serving him. He is doing us a 

favour by giving us an opportunity to do so. –Mahatma 

Gandhi

• The best advertising you can have is a loyal customer 

spreading the word about how incredible your business is. 

–Shep Hyken

  Quotable Quotes: 

Shopping for a diamond bracelet

A lady walks into a fancy jewellery store. She browses around, 

spots a beautiful diamond bracelet, and walks over to inspect it. 

As she bends over to look more closely, she inadvertently 

breaks wind.

Very embarrassed, she looks around nervously to see if anyone 

has noticed her little accident and prays that a salesperson 

doesn't pop up right now. As she turns around, her worst 

nightmare materialises in the form of a salesman standing right 

behind her. 

Cool as a cucumber and displaying complete professionalism, 

the salesman greets the lady with, "Good day, Madam. How 

may we help you today?"

Very uncomfortably, but hoping that the salesman may not have 

been there at the time of her little “accident!" she asks, "Sir, 

what is the price of this lovely bracelet?"  He answers, "Madam, 

if you farted just looking at it, you're going to shit when I tell you 

the price."

Laughline:

CONSUMER AFFAIRS
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Like indelible footprints in the sands of time, for all your marketing 
communications materials, or publications in print, Web, and other digital 
platforms, we diligently choose and kraft the right words to convey your messages 
to your publics with precision, clarity and impact. 

As professional wordsmiths, we are ever ready to weave your narratives and 
communicate your brand values to meet your marketing campaign objectives. Let 
Wordkraft Communications do it for you. Today.

Contact: 1, Arigbanla Street, Off Ipaja Road, Agege, Lagos, Nigeria.
Telephone: +234-8143013208, 08056138208, 08075926362
E-mail: info@wordkraftmedia.com,   wordkraftcommunications@gmail.com 
Web site: www.wordkraftmedia.com
 

Communicate With Impact

PRECISE MESSAGES    LASTING IMPRESSIONS 

Facebook         Twitter         

> Web Content Development
> Strategic Media Relations
> Editorial Services & Publishing
> Corporate & Marketing Communications
> Human Capital & Personal Development
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